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Current  News 


Courts  Rule  Lessee  Controls  Access 


Alberta's  highest  court  has  ruled 
crown  grazing  leaseholders  have  the 
right  to  control  public  access  on  lease 
lands. 

The  Alberta  Court  of  Appeal 
upheld  last  year's  Court  of  Queen's 
Bench  ruling  granting  the  OH  Ranch  of 
Longview  an  injunction  prohibiting 
Calgary  hunter  Wade  Patton  from 
entering  the  lease  without  permission. 

In  the  decision,  the  Appeal  Court 
said  it  is  accepted  that  hunting  on 
grazing  lease  lands  without  expressed 
consent  would  be  an  incompatible  use. 

Specifically  the  decision  states,  "It 
is  our  view  that  the  lessee  has  at  the 
very  least  the  exclusive  right  to  occupy 
the  leased  land  as  it  relates  to  the 
rights  granted  under  the  grazing  lease. 
Specifically  those  rights  include  the 
power  to  bar  access  or  use  that  may 
be  injurious  or  incompatible  with  the 

AFC  Grazing 
Conference 

The  Alberta  Forage  Council 
and  Alberta  Agriculture  will  be 
hosting  the  Western  Canadian 
Grazing  Conference  December 
10-11,  1996  in  Red  Deer. 

Surviving  With  Dollars  and 
Sense  Grazing  is  the  conference 
theme.  It  is  designed  to  help 
both  new  and  experienced 
producers  get  more  pounds  and 
profit  from  their  pastures. 

Speakers  will  include  grass 
farmers,  researchers  and  forage 
specialists  from  the  western 
provinces  and  midwest  states. 

For  registration  information 
call  the  Alberta  Forage  Council 
at (403) 443-7544, 


lessee's  rights  under  the  grazing  lease. 

The  appeal  was  funded  by  the 
Grazing  Lease  Defence  Fund  set  up 

“The  Appeal  Court  said  it  is 
accepted  that  hunting  on 
grazing  lease  lands  without 
expressed  consent  would  be 
an  incompatible  use.” 

and  administered  by  the  Alberta 
Cattle  Commission  and  the  Western 
Stock  Growers  Association  to  ensure  a 
strong  case  was  presented  on  behalf 
of  all  leaseholders. 


"The  goal  of  our  new  beef  adver- 
tising campaign  is  to  increase  con- 
sumption. The  target  audience  is 
people  who  eat  beef  one  to  three 
times  a week  as  a main  meal.  The  aim 
is  to  have  these  people  eat  one  more 
beef  meal  every  two  to  three  weeks. 
That  may  not  seem  like  much  to  a 
producer,  but  if  successful,  it  adds  up 
to  sales  of  45  million  pounds  of  beef,  or 
an  extra  1 .5  pounds  per  capita/'  says 
Kim  Hanson,  national  chairman  of  the 
Beef  Information  Centre  (B.I.C.), 

With  the  results  of  last  year's 
campaign  not  being  as  effective  as 
hoped,  the  B.i.C.  decided  to  pre-test 
the  proposed  creative  for  this  year.  Six 
creative  concepts  were  tested  on 
consumers  from  Vancouver,  Toronto 
and  Montreal. 

Going  Global  is  the  theme  for  the 
new  campaign.  The  three  new  com- 
mercials: From  Vancouver  to  Venice  in 
15  Minutes,  From  Calgary  to  Cancun  in 
15  Minutes  and  From  Toronto  to  Thai- 
land in  15  Minutes,  will  show  recipes 
reflecting  international  flavors. 


Cochrane  rancher  Eric  Butters,  who 
spearheaded  the  defence  fund,  says 
he's  delighted  with  the  verdict.  "Most 
of  us  operate  under  the  assumption 
that  we  have  control  of  access  and  we 
will  continue  to  attempt  to  accommo- 
date the  responsible  user  in  the  future. 
This  decision  just  gives  us  a handle  on 
the  irresponsible  ones." 

The  defence  fund  received  contri- 
butions from  730  ranchers  totaling 
$78,000.  Final  costs  of  the  appeal  are 
not  yet  known.  Once  final  costs  are 
known,  contributors  will  be  contacted 
about  any  surplus  funds. 


"Consumer  research  tells  us  beef  is 
not  thought  of  as  a quick  and  easy 
meal,  so  the  ads  will  show  the  con- 
sumer how  to  prepare  beef  in  15 
minutes  or  less,"  continues  Hanson. 


“The  aim  is  to  have  people 
eat  one  more  beef  meal 
every  two  to  three  weeks. 

That  may  not  seem  like 
much  to  a producer,  but  if 
successful,  it  adds  up  to  45 
million  pounds  of  beef.  ” 


The  three  TV  ads  will  start  airing  the 
week  of  October  7.  There  will  be  15 
weeks  of  advertising  in  13  markets.  The 
ads  will  run  for  six  weeks  in  the  fall  and 
nine  in  the  spring  when  TV  audiences 
are  at  their  peak. 

Half  page  print  ads  featuring 
recipes  with  the  globe  theme  are 
planned  to  put  new  meal  ideas  in  front 
of  consumers.  These  will  start  in  the 
December  issues  of  six  consumer 
magazines. 


New  Ad  Campaign  Going  Global 


Clip  and  mail  this  survey  for  a chance  to  win  an  ACC  sweatshirt! 


Current  News 


DNA  Research  Shows  Potential 


A new  generation  of  cattle 
vaccines  are  being  developed  using 
knowledge  of  the  molecular  genetics 
of  viruses.  The  research  is  showing 
tremendous  potential  says  Dr.  Lome 
Babiuk,  director  of  the  Veterinary 
Infectious  Diseases  Organization. 

This  world  leading  DNA  immuniza- 
tion research  is  being  funded  by  the 
Alberta  Cattle  Commission  and  the 
Alberta  Agriculture  Research  Institute. 

"DNA  immunization  is  where  we 
can  actually  take  the  genes  of  a 
disease  causing  organism,  incorporate 
it  into  a piece  of  DNA  and  inject  it 
directly  into  the  animal,"  says  Babiuk. 
"As  a result,  that  gene  produces  a 
protein  which  the  animal  recognizes  as 
foreign  and  induces  immune  responses. 
The  animal  acts  as  the  bio-reactor  to 
produce  the  vaccine  which  then 


eliminates  laboratory  work." 

Research  is  currently  targeting 
respiratory  diseases  in  cattle.  Just  one 
lifetime  vaccination  may  be  required. 
Preliminary  results  indicate  the  new 
gene  can  remain  in  the  animals  for  a 
length  of  time  but  it  is  premature  to  say 
if  the  immunization  will  last  forever. 

One  advantage  that  has  already 
been  determined  is  that  a calf  can  be 
vaccinated  at  a younger  age.  When 
calves  suckle  from  their  mother,  they 
acquire  antibodies  through  the  milk 
which  provides  them  with  disease 
protection  for  four  to  six  months. 
Because  of  this,  early  vaccination  has 
not  been  possible  until  now. 

Babiuk  says  it's  difficult  to  predict 
when  a product  will  be  on  the  market 
when  dealing  with  leading  edge 
technology. 


New  Beef  Cookbook 

The  Beef  Information  Centre  and 
Canadian  Living  magazine  have 
teamed  up  to  produce  a special 
Olympic  cookbook.  Winning  Tastes  of 
Beef  features  more  than  TOO  recipes 
and  profiles  of  Canadian  athletes. 

To  order  a copy,  please  send 
name,  address  and  $7.00  per  book 
(price  includes  GST,  shipping  and 
handling)  to 
the  ACC, 

216, 6715  - 8 
Street  NE, 

Calgary,  AB, 

T2E  7H7. 

Payment  by 
cheque  or 
money  order 
must  accom- 
pany the 
order. 
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What  do  you  think  of  our  new  approach ? 


1 


t Canadian  Living  - 

Winning  t>  citcmI 
Tastes  of 

125  New  Recipes  for  Cold  Medal  Meals 


Last  year  we  made  a number 
of  changes  to  our  producer 
communication  program. 

Specifically  we  developed  the 
Alberta  Cattle  Commission 
newsletter  Grass  Routes  into  a 
single  page,  monthly  insert  in 
Alberta  Beef  and  Cattlemen 
magazines  (February  - Septem- 
ber issues). 


Grass  Routes  will  no  longer  be 
direct  mailed  unless  requested  by 
the  producer.  Two  issues  a year 
will  still  be  published  and  mailed 
directly  to  producers  - the  Fall 
Annual  Report  and  the  January 
Policy  Report. 

We  want  to  know  if  you  like  the 
new  format  of  inserting  ACC  news 
in  industry  publications  or  prefer  to 
have  ACC  news  mailed  directly  to 
you. 

Please  complete  this 
brief  questionnaire  so  we 
have  a better  idea  of  what 
approach  producers  prefer. 

All  those  who  respond  will 
be  entered  in  a draw  for  a 
“Beef  Producers  of  Alberta  ” 
sweatshirt. 

Send  your  response  to: 

Alberta  Cattle  Commission 
#216,  6715  - 8th  Street  NE 

Calgary,  AB  T2E  7H7 


Which  approach  do  you  prefer? 
(check  one) 

ACC  news  inserted  in  j J 

industry  magazines 

ACC  news  direct  mailed 
to  producers 


Name: 

Address: 

Postal  Code: 

Telephone: 

Type  of  Operation: 

Cow/Calf  □ Yearling  Q Feedlot  □ 
Mixed  □ Dairy  Q Other  Q] 


L 
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ELECTION  BACKGROUNDER 


Zone  1 1ncludes:  County  of  Vulcan  No.  2,  County  of  Newell 
No.  4,  County  of  Forty  Mile  No.  8,  M.D.  of  Taber  No.  14,  M.D. 
of  Cypress  No.  1,  and  that  area  of  Special  Area  No.  2 that 
lies  south  of  the  Red  Deer  River 


CANDIDATES 


Janet  Cordes  along  with  her  husband  and  two  of  their 
sons  have  an  irrigation  farm  in  Rolling  Hills.  They  grow 
wheat  and  alfalfa  hay  and  all  the  feed  for  their  herd  of  cows 
and  calves.  Janet's  been  involved  with  the  Alberta  Cattle 
Commission  for  eight  years  beginning  with  the  Classroom 
Agriculture  Program  (CAP)  and  Beef  Education  Association, 
and  for  the  last  two  years  as  a zone  one  delegate.  She  has 
been  on  the  promotion  committee  for  two  years  and  served 
a year  on  the  Beef  Information  Centre  national  committee. 
Janet  is  currently  co-chairing  the  CAP  committee. 

Janet  says,  “Considering  the  economic  and  political 
pressures  our  industry  is  currently  experiencing,  I believe  it 
is  important  for  us  to  maintain  a strong  and  unified  voice  at 
the  government  level  and  in  the  eyes  of  the  public.  It  is 
important  to  keep  the  public  and  our  consumers  well- 
informed  about  the  wholesomeness  of  our  product  and  how 
economic  spin-offs  from  the  beef  industry  benefits  them. 

We  have  some  very  good  educational  programs  in  place.  I 
would  like  to  see  these  programs  continue  to  grow  as  well 
as  new  ones  developed.  For  these  reasons  I would  like  to 
be  re-elected  and  will  endeavor  to  work  hard  in  these 
areas.” 

Arno  Doerksen  runs  a purebred  and  commercial  Her- 
eford herd  together  with  his  father  and  brother  near  Gem. 
They  feed  steer  calves  through  to  slaughter  in  their  own 
feedlot  growing  most  of  their  own  feed  on  irrigated  land. 

Arno  has  been  active  in  a number  of  community 
organizations.  He  has  been  involved  with  the  ACC  for  four 
years  serving  as  producer  liaison  committee  chairman  and 
currently  as  zone  director  and  government  affairs  committee 
chairman. 


At  a young  age  Wilf  Harder  decided  to  pursue  his  dream 
to  ranch  regardless  of  low  cattle  prices.  Now  12  years  after 
the  first  cow/calf  pair,  Wilf  and  his  wife  run  approximately 
130  Charolais  based  cows  crossed  with  Gelbvieh  bulls  near 
Rosemary.  All  of  their  calves  are  backgrounded  over  the 
winter  and  sold  in  the  spring. 

He  feels  the  ACC  has  a great  impact  on  the  cattle 
industry,  and  would  be  proud  to  be  part  of  the  team.  “I  feel 
that  my  experience  in  cow/calf  and  feedlot  would  be  an 
asset.  However  there  are  many  misconceptions  of  what 
happens  to  the  calf  after  it's  sold,”  says  Wilf. 

Larry  Helland  operates  a mixed  farm  with  his  wife  and 
two  sons  in  the  Lomond  area.  He  is  completing  his  fourth 
year  as  a delegate  after  serving  a six  year  term  in  the 
eighties. 

Larry  is  the  ACC  chairman  and  has  tried  to  positively 
influence  many  issues  affecting  the  industry.  He  feels  there 
still  exists  a lot  of  potential  for  agriculture  in  Alberta  and 
that  the  livestock  industry  will  continue  to  lead  the  way. 

With  this  in  mind,  Larry  would  like  to  continue  to  work 
for  a strong  viable  industry  and  “the  ACC  offers  the  format 
and  opportunity  to  get  things  done”. 

Along  with  his  wife  and  two  sons,  Simon  Schonhofer 
operates  Majestic  Ranches  at  Buffalo.  They  run  a cow/calf 
operation  and  a 3,000  head  finishing  feedlot. 

Simon  has  been  a zone  one  delegate  for  the  past  four 
years  and  has  thoroughly  enjoyed  it.  He  currently  sits  on 
the  government  affairs  committee.  Simon  looks  forward  to 
the  opportunity  to  serve  the  Commission  for  another  term. 


ELECTION  BACKGROUNDER 

f 

Zone  2 Includes:  County  of  Warner  No.  5,  County  of 
Lethbridge  No.  26,  M.D.  of  Cardston  No.  6,  M.D.  of  Pincher 
Creek  No.  9,  M.D.  of  Willow  Creek  No.  26, 1.D.  No.  4, 1.D.  No. 

5,  I.D.  No.  6 and  the  Municipality  of  Crowsnest  Pass 

ELECTED  BY  ACCLAMATION 


Bob  Christie  is  married  and  runs  a mixed  cow/calf  and 
grain  farm  east  of  Stavely.  Bob  has  completed  his  first 
term  as  an  ACC  delegate  and  is  a past  director  on  the 
Parkland/Stavely  Feeder  Association.  He  feels  the  ACC 
can  make  a strong  contribution  to  the  cattle  industry  and 
wants  to  do  his  part. 

Keith  Everts  is  married  with  three  children  and  runs  a 
cow/calf  and  yearling  operation  west  of  Pincher  Creek  in 
the  Gladstone  Valley. 

He  is  currently  a director  of  the  Castle  Crown  Wilder- 
ness Coalition,  working  proactively  to  learn  and  discuss 
environmental  issues  on  multi-use  areas.  Keith  believes 
that  through  communication  among  users,  the  cattle 
industry  can  address  mutual  concerns. 


Clint  Marr  and  family  run  a cow/calf  operation  in  the  Twin 
Butte  area.  He  is  a former  government  brand  inspector, 
was  on  the  board  of  directors  for  community  auction  sales 
and  was  an  alternate  representative  for  agriculture  on  the 
Castle  River  consultation  group. 

Clint  says,  “I'm  very  interested  in  the  future  of  the 
cattle  industry  on  grazing  leases  and  forestry  grazing 
allotments.  I feel  the  ACC  must  remain  an  effective  and 
efficient  lobby  group.” 

Byron  Templeton  along  with  his  brother  and  father 
operate  XTL  Herefords  near  Coaldale.  He  is  married  and 
has  three  children. 

The  cattle  operation  consists  of  a purebred  Hereford 
herd,  an  1 ,000  head  backgrounding  lot  and  a bred  heifer 
program.  They  also  produce  alfalfa,  timothy,  canola  and 
soft  wheat. 

Byron  served  as  a director  of  the  Alberta  Hereford 
Association  for  four  years,  as  well  as  two  terms  with  the 
Foothills  Forage  Association.  He  has  always  enjoyed  the 
cattle  business  and  cattle  people.  Byron  believes  it  is 
important  for  producers  to  take  a leading  role  in  the  direc- 
tion and  control  of  their  industry. 


SITTING  DELEGATES 


Herman  Stroeve 

Picture  Butte,  738-4417 

market  development 
committee 


Weldon  Thomson 

Raymond,  752-4551 
technical  committee 


Cor  van  Raay 

Iron  Springs,  738-4528 
promotion  committee 


Stan  Wilson 

Nanton,  646-3184 

government  affairs 
committee 


government  affairs 
committee 


Kathy  Flundra 

Pincher  Creek,  627-2476 


CANDIDATES 


Michael  Bird  and  family  operate  a third  generation  mixed 
farm  north  of  Blackie.  He  has  been  involved  in  the  cattle 
business  for  over  30  years,  first  as  a 4-H  member,  then  club 
leader  and  now  with  a commercial  cow  herd  finishing  out 
their  own  calves. 

Michael  has  served  as  a volunteer  on  numerous  boards 
including  the  local  hospital,  minor  hockey,  UGG,  etc. 

He  says,  “With  my  past  experience  and  interest  in  a 
progressive  and  healthy  cattle  industry,  I hope  I can 
contribute  to  the  activities  of  the  ACC.” 

Mary  Jane  Davies  and  husband  operate  her  family  farm 
west  of  Carstairs.  It's  is  a commercial  cattle  herd/back- 
ground/forage production  operation. 

Mary  Jane  is  a past  director  and  president  of  the 
International  Mountain  Section  of  the  Society  for  Range 
Management.  She  has  been  the  provincial  convenor  for 
agriculture  and  Canadian  industries  for  the  Alberta  Women’s 
Institute  (AWI).  She  was  the  AWI  representative  on  the 
Classroom  Agriculture  Program  committee  and  a volunteer 
since  its  inception. 

Mary  Jane  has  been  actively  involved  with  range 
management  for  many  years  and  believes  that  as  cattie 
producers  we  are  good  stewards  of  the  land  and  that  must 
be  conveyed  to  the  public.  She  feels  the  ACC  must 
continue  to  be  our  strong  voice  to  the  public  regarding 
environmental  concerns.  Mary  Jane  hopes  that  with  her 
background  and  expertise  she  can  benefit  Alberta’s  cattle 
producers. 


Barry  Hilton,  his  wife  and  two  sons  reside  on  a family 
grain  and  feedlot  operation  four  miles  north  of  Strathmore. 
Along  with  his  father  and  brothers,  they  crop  about  4,500 
acres  of  mostly  barley  and  some  canola  and  operate  a 
6,500  head  feedlot.  Barry  has  completed  his  first  two  year 
term  serving  on  the  producer  liaison  committee. 

Douglas  Gary  Jones  runs  a cow/calf  operation  in  the 
Elkton  area  near  Sundre.  He  served  on  the  technical 
committee  for  the  past  four  years  and  on  the  newly  re- 
formed Western  Forage  Beef  Group  at  the  Lacombe 
Research  Station.  Doug  says,  “Our  recently  released 
petrochemical  literature  review  points  out  the  critical  need 
for  continuing  research,  and  with  your  help,  I look  forward  to 
this  challenge  in  my  final  term.” 

Sue  Morrison  of  Okotoks  has  been  very  active  in  the 
beef  industry  as  a volunteer  with  the  Beef  Education 
Association,  Classroom  Agriculture  Program  and  4-H. 

Sue  was  one  of  the  organizers  of  the  Chinook  Country 
Cattlemen  consisting  of  feedlot  operators  and  cattle 
producers  in  the  High  River,  Nanton  and  Okotoks  areas. 

She  has  also  been  active  in  the  community  as  the  agricul- 
tural representative  on  the  High  River  Chamber  of  Com- 
merce, and  a member  of  the  Pioneer  Credit  Union's  credit 
committee  and  audit  committee. 

Sue  says,  “I  feel  very  strongly  about  being  proactive 
and  in  the  importance  of  educating  the  public  about  our 
industry.  We  need  to  let  the  public  know  about  the  eco- 
nomic contribution  of  the  beef  industry  and  that  we  are  a 
business  too  - not  just  dumb  farmers.” 


SITTING  DELEGATES 


Charles 

Groeneveld 

High  River,  938-7843 
promotion  committee 


Randy  Kaiser 

Hussar,  787-2440 

government  affairs 
committee 


Stuart  Morison 

Airdrie,  948-4343 

market  development 
committee 


Nels  Nixdorff 

Airdrie,  948-5604 

market  development 
committee 


Ben  Thorlakson 

Airdrie.  948-5434 

Alberta  CCA  executive 
director 


ELECTED  BY  ACCLAMATION 


Jean  Curry  of  Sunnynook  comes  from  a mixed  farming 
background.  She  was  the  promotion  coordinator/secretary 
for  a breed  association  for  several  years.  She  then  moved 
on  to  be  the  manager/co-owner  of  a purebred  sale  manage- 
ment firm  while  completing  the  SAIT  business  administra- 
tion program.  Jean  is  currently  active  as  “a  rancher’s  right/ 
left  hand”  for  a 400  head  commercial  and  purebred  cow/calf 
and  backgrounding  operation. 

Jean  says  her  life  and  work  experience  include:  lifetime 
association  with  the  agriculture  industry,  extensive  local 
and  international  network  of  beef  and  agricultural  industry 
contacts,  government  and  producer  group  liaison/facilita- 
tion, small  business  and  non-profit  organization  manage- 
ment skills,  and  active  and  ongoing  involvement  within 
Alberta's  beef  industry. 

Darcy  Lockhart  works  in  a partnership  with  his  brothers 
and  father,  operating  a cow/calf  finishing  operation  and 
grain  farm  south  of  Youngstown. 

He  says,  “I  have  been  with  the  ACC  market  develop- 
ment committee  the  last  two  terms  and  look  forward  to 
working  towards  the  task  of  marketing  beef,  both  domesti- 
cally and  in  Asian  markets,  during  my  third  term. 


Stratton  Peake  and  his  wife  run  a commercial  operation 
feeding  their  cattle  to  slaughter  in  the  Finnegan  area.  He 
has  served  a two  year  term  on  the  public  affairs  committee 
representing  cattle  producers  in  areas  of  animal  welfare  and 
environmental  issues.  Stratton  feels  it  is  important  to 
represent  producers’  concerns  on  these  issues. 

Randy  Smith  with  his  wife  and  mother  runs  a 200  head 
cow/calf  operation  and  1 ,500  acres  of  grain  at  Coronation. 

Randy  says,  “I  have  been  on  the  farm  all  of  my  30 
years  and  now  wish  to  be  involved  with  the  Alberta  Cattle 
Commission.  I feel  I could  be  of  service  to  the  ACC  with  rny 
great  interest  in  the  cattle  business.  I am  very  interested  in 
finding  improved  markets  both  domestically  and  offshore 
and  adding  value  to  cattle.” 


SITTING  DELEGATES 


Brian  Heidecker 

Coronation,  578-4009 
public  affairs  committee 


Lome  Maull 

Metiskow,  857-3779 

government  affairs 
committee 


Larry  Rosin 

Craigmyle,  665-2432 

producer  liaison 
committee 


Tim  Smith 

Coronation.  575-2246 
technical  committee 


Ron  Bullick 

Coronation,  578-2192 

market  development 
committee 


ELECTION  BACKGROUNDER 

> 

Zone  5 Includes:  County  of  Stettler  No.  6,  County  of 
Lacombe  No.  14,  County  of  Red  Deer  No.  23,  M.D.  of 
Badlands  No.  7,  M.D.  of  Starland  No.  47,  M.D.  of  Kneehill 

No.  48,  M.D.  of  Clearwater  No.  99 

CANDIDATES 


Darcy  Davis  runs  a mixed  farm  with  grain  and  beef  at 
Acme.  He  has  200  cows  and  generally  feeds  his  calves  out 
as  well  as  backgrounding  another  2-300  calves. 

“I  have  served  a year  on  the  ACC  and  wouid  like  to 
continue  to  represent  my  area  focusing  on  market  develop- 
ment and  not  just  promotion,”  says  Darcy.  “As  well,  we 
need  to  continue  lobbying  to  our  own  government  and  other 
countries  to  protect  our  interests.” 

Ron  Hopper  and  -wife  run  a cow/caif  and  commercial  hay 
operation  in  the  Rim  bey  area. 

He  says,  “I  would  like  to  represent  the  ACC  in  zone 
five.  My  goal  is  to  ensure  that  cattle  producers  maintain  a 
strong  and  united  voice  in  the  province.  I have  served  as  a 
director  of  the  Lockhart  Rural  Electrification  Association  for 
several  years  and  feel  confident  that  I can  represent  the 
concerns  of  feliow  cattlemen.” 

Robert  Kuziw  and  wife  run  a 250  head  cow/caif  and 
farming  operation  near  Donalda.  He  has  been  involved  in 
many  sports  and  community  activities  as  well  as  other 
business  ventures. 

Robert  has  been  on  the  ACC  promotion  commiitee  the 
last  two  years  working  on  special  projects  like  the  Alberta 
Food  Processors  Association,  the  Calgary  Airport  beef 
display,  the  central  Alberta  agricultural  ambassador  school 
fair  and  the  Western  Heritage  Centre  (WHC)  education 
program  sponsorship. 

He  says,  “I  would  like  to  continue  to  be  a delegate  for 
zone  five.  I feel  the  next  two  years  will  be  crucial  to  the 


ACC  and  good  judgment  will  have  to  prevail  if  the  new 
strategic  plan  is  to  work.  I also  vision  the  WHC  as  a source 
of  information  for  local  and  international  visitors.” 

Stan  Marshall  along  with  his  wife  and  three  children  have 
a purebred  Shorthorn  cow/caif  operation  at  Rocky  Moun- 
tain House. 

Stan  has  been  a Classroom  Agriculture  Program 
volunteer  for  five  years  and  was  also  involved  with  the  4-H 
beef  club  for  six  years.  He  is  active  with  the  Dovercourt 
Hall,  is  a director  for  the  Rocky  Rural  Electrification 
Association  and  is  Past  Exhalted  Ruler  of  the  Elks  Lodge 
Leslieville  351 . Stan  has  worked  for  Gulf  Oil  in  operations 
for  20'  years. 

He  believes  that  everyone  should  be  responsible 
stewards  of  the  land  and  promote  sustainable  agriculture 
practices. 

Dale  Wilson  runs  a grain  and  cow/calf  operation  east  of 
Rosedale  with  his  wife  and  son  and  his  family. 

He  has  been  a director  and  past  president  of  the 
Drumhelier  Stampede  and  Agriculture  Society,  served  on 
the  Drumhelier  Co-op  and  the  Verdant  Valley  Water  Co-op 
board  of  directors.  Dale  was  also  leader  of  the  Drumhelier 
4-H  Beef  Club  for  20  years. 

He  is  currently  ACC  vice-chairman  and  was  chairman 
of  the  market  development  committee. 

Dale  says,  “I  am  excited  about  the  ACC  vision  Alberta 
Beef  Leading  the  Way  and  look  forward  to  working  towards 
keeping  this  vision  on  track.” 


Clyde  Lynn 

Rocky  Mountain  House, 
729-2494 

public  affairs  committee 


Rob  Somerville 

Endiang,  579-2406 

government  affairs 
committee 


Des  Carney 

Three  Hills,  443-7369 


technical  committee 


public 


committee 


Mabel  Hamilton 

Innisfai’,  224-2380 


promotion  committee 


SITTING  DELEGATES 


• 

ELECTION  BACKGROUNDER 
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Zone  6 Includes:  County  of  Ponoka  No.  3,  County  of 
Beaver  No.  9,  County  of  Wetaskiwin  No.  10,  County  of 
Strathcona  No.  20,  County  of  Camrose  No.  22,  County  of 
Leduc  No.  25,  County  of  Parkland  No.  31, 1.D.  No.  13,  M.D. 
of  Brazeau  No.  77,  City  of  Edmonton 

CANDIDATES 


Walter  Byers  and  family  of  Camrose  run  a cow/calf, 
yearling  and  mixed  farm  operation.  He  is  running  for  re- 
election  because  he  wants  to  promote  beef.  Walter  says,  “If 
everyone  takes  a turn  as  a delegate,  the  work  will  get  done.” 

Frank  Deneke  and  family  run  a mixed  farm  operation 
south  of  Stony  Plain.  They  have  170  cow/calf  pairs  and 
grow  barley,  wheat  and  canola. 

Frank  grew  up  on  a farm  and  completed  his  agricultural 
diploma  in  Europe.  His  interests  are  in  the  livestock 
industry  and  he  would  like  to  expand  his  knowledge  in  these 
areas  while  representing  producers. 

Elgar  Grinde  operates  an  150  head  cow/calf 
backgrounder  operation  in  conjunction  with  grain  farming 
northeast  of  Holden. 

Elgar  is  a past  delegate  and  chaired  the  research 
committee.  He  believes  in  free  enterprise  with  minimum 
government  involvement.  Elgar  says,  “No  government  can 
utilize  cattlemen’s  money  as  efficiently  as  the  cattlemen 
themselves.” 


Arnold  Hanson  and  family  own  a cow/calf  operation  near 
Viking.  Arnold  is  seeking  election  for  his  second  term  as  an 
ACC  delegate,  having  previously  filled  positions  as  zone 
director,  board  member,  committee  chairman  and  CCA 
director.  He  sees  recent  changes  to  the  ACC  as  very 
positive  and  looks  forward  to  progress  in  the  following  areas: 
ongoing  producer  representation,  increasing  consumer 
awareness  and  continued  growth  in  international  trade. 

Don  Mosicki  and  family  operate  a commercial  cow/calf 
operation  at  Warburg.  He  believes  the  Alberta  Cattle 
Commission  is  the  best  organization  for  Alberta  beef  produc- 
ers especially  with  the  new  strategic  plan  bringing  other 
producer  organizations  under  its  wing. 

Don  says,  “I  feel  that  promotion  and  marketing  of  our 
product  is  the  most  important  objective,  especially  when  the 
government  has  allowed  European  beef  into  our  market  when 
ours  is  banned  from  Europe.  My  interests  lie  in  the  promo- 
tion and  marketing  plans  of  the  Commission.” 

Dave  Solverson  and  his  brother  operate  Woodwind  Ranch 
Inc.,  along  the  Battle  River  southwest  of  Camrose.  The 
ranch  has  evolved  from  a purebred  Hereford  operation  to  a 
cow/calf  to  finish  operation.  They  also  background  some 
custom  cattle. 

Dave  says,  “I  have  been  impressed  with  the  work  done 
by  the  ACC  lately  and  would  like  to  contribute.” 


ELECTION  BACKGROUNDER 

<? 

. 

Zone  7 Includes:  County  of  Thorhild  No.  7,  County  of 
Barrhead  No.  11,  County  of  Athabasca  No.  12,  County  of 

Lac  St.  Anne  No.  28,  M.D.  of  Woodlands  No.  15,  M.D.  of 
Opportunity  No.  17,  M.D.  of  Sturgeon  No.  90,  M.D.  of 
Westlock  No.  92,  M.D.  of  Yellowhead  No.  94,  M.D.  of  Lesser 
Slave  River  No.  124,  and  LD.  No.  12 

ELECTED  BY  ACCLAMATION 


Andrew  Kapicki  has  a cow/calf  operation  in  the  Gibbons 

area.  He  served  one  year  as  an  ACC  delegate  on  the 
provincial  affairs  committee.  The  last  two  years  he  served 
on  the  market  development  committee. 

Andrew  says,  “It  is  my  hope  to  be  abie  to  represent  you 
as  a delegate  to  the  ACC  for  another  term.” 

Barbara  Kwasney  and  family  operate  a 400  head  cow/ 
calf  and  backgrounding  operation  at  Athabasca.  She  is 
involved  in  the  local  agricultural  society  and  'was  involved  in 
4-H,  the  Ukranian  Dance  Club  as  well  as  the  local  commu- 
nity club. 

Barbara  has  been  an  ACC  delegate  for  four  years 
sitting  on  the  public  affairs  committee  the  entire  time.  For 
the  last  two  years  she  has  been  the  ACC  representative  to 
the  Alberta  Foundation  for  Animal  Care.  It  has  been  a busy 
few  years  as  the  public  affairs  committee  has  several 
projects  underway. 

She  says,  "My  special  interest  lies  in  the  area  of  animal 
welfare  and  the  education  of  the  public  as  it  applies  to  the 
beef  industry.  I would  like  the  support  of  zone  seven  to 
continue  this  work.” 


Charles  Westra  and  family  run  an  150  head  cow/calf 
operation  as  well  as  a dairy  and  grain  enterprise.  He’s  been 
active  in  the  farming  industry  in  the  Gibbons  area  for  23 
years  and  became  involved  in  the  ACC  four  years  ago. 
Charles  became  a zone  director  two  years  ago  and  is 
currently  public  affairs  committee  chairman. 

Charles  says  the  ACC  is  very  effective  in  presenting  a 
positive  public  image  of  our  cattle  industry  to  the  govern- 
ment and  consumers,  and  in  working  for  producers  to 
promote  their  industry.  He  hopes  to  be  part  of  that  process 
for  the  next  two  years  through  his  work  on  the  Commission. 


SITTING  DELEGATES 


Murray  Kerik 

Flatbush,  681-2244 
technical  committee 


Lyle  Keyes 

Carrot  Creek,  795-2234 

government  affairs 
committee 


market  development 
committee 


producer  liaison 
committee 


government  affairs 
committee 


Mike  Cook 

Westlock,  954-2663 


Joe  Dobyanski 

Westlock,  954-2165 


Dale  Hilliard 

Westlock,  349-3094 


ELECTION  BACKGROUNDER 


Zone  8 Includes:  County  of  Smoky  Lake  No.  13,  County  of 
St.  Paul  No.  19,  County  of  Two  Hills  No.  21,  County  of 
Vermilion  River  No.  24,  County  of  Minburn  No.  27,  County 
of  Lamont  No.  30,  M.D.  of  Bonnyville  No.  87,  Municipality 
of  Wood  Buffalo,  I.D.  No.  24 


CANDIDATES 


Michael  Bykewich  was  raised  in  the  Derwent  area 
where  he  currently  farms  with  his  brother.  He  stays 
connected  with  the  community  by  being  involved  in  many 
organizations  such  as  the  local  volunteer  fire  department, 
local  curling  bonspiels  and  slow  pitch  baseball. 

Working  in  the  county  since  the  age  of  18  has  allowed 
Michael  to  deal  with  the  public  and  to  address  and  deal  with 
their  local  concerns.  Running  a mixed  cow/calf  operation 
and  mixed  grain  farm  has  also  kept  him  up  to  date  with 
changing  times. 

Michael  says,  “My  interest  in  the  Alberta  Cattle 
Commission  is  to  increase  my  knowledge  of  beef  breeds 
and  the  industry  and  to  possibly  assist  in  the  promotion  of 
Alberta  Beef.” 

Guy  J.  Fontaine  is  a 63  year  old  lawyer  who  has 
practiced  law  in  Edmonton  for  the  past  one-third  century. 

He  has  also  been  involved  in  the  cattle  industry  for  the 
past  10  years  primarily  by  rotational  cattle  grazing  on  a half 
section  on  the  east  shore  of  Moose  Lake  at  Bonnyville. 

Guy  is  a member  of  the  Bonnyville  Feeders  Association. 

He  says,  “The  future  of  the  ACC  will  be  challenging  and 
I believe  that  if  selected,  I would  have  the  qualifications  to 
provide  a positive  contribution.” 


Don  Good  of  Vermilion  runs  90  purebred  Charolais  and  a 
mixed  farming  operation  of  canola,  oats,  barley  and  hay. 

He  also  works  part-time  for  the  Alberta  Hail  and  Crop 
Insurance  Corporation. 

Don  is  an  active  member  of  the  Vermilion  Lions  Club 
and  4-H  club.  Don  has  served  four  years  on  the  ACC. 

Lyndon  Mansell  runs  80  cows  and  800  acres  on  his  farm 
near  Innisfree.  He  is  a past  president  of  the  Chamber  of 
Commerce  and  a member  of  the  curling  club.  Lyndon  has 
completed  his  first  term  as  an  ACC  delegate. 

Don  Selte  farms  and  runs  a 300  head  cow/calf  operation 
with  his  wife  and  three  young  boys  near  Vermilion.  Don  is 
running  for  a third  term  with  the  ACC. 

Howard  Thomas  and  wife  have  operated  a mixed  farm 
and  purebred  Charolais  operation  for  the  past  six  years  at 
Lac  La  Biche.  Howard  is  interested  in  the  beef  industry. 


ELECTED  BY  ACCLAMATION 


Subzone  9-1 

Phil  Fazikos  from  Deadwood  has  a cow/calf  and  yearling 
operation.  He  is  running  for  re-election  and  has  sat  on  the 
public  affairs  and  market  development  committees.  Phil  has 
enjoyed  being  on  the  ACC  so  far  and  looks  forward  to 
representing  the  opinions  of  the  producers  in  his  area. 

Subzone  9-2 

Greg  Griffin  and  his  wife  operate  a cow/calf  and  Stocker 
operation  north  of  Whitelaw.  The  farm  utilizes  an  intensive 
rotational  grazing  system  and  incorporates  a large  compo- 
nent of  alfalfa  grazing  in  its  pasture  program. 

Greg  sits  as  a director  for  the  North  Peace  Forage 
Association  and  has  conducted  numerous  research  trials 
and  demonstrations  on  his  own  operation.  Greg  sat  on  the 
ACC  technical  committee  during  the  past  year. 

Subzone  9-3 

John  McNaught  and  family  run  a commercial  cow/calf 
operation  near  Woking.  During  his  last  two  terms  as  an 
ACC  delegate,  John  has  been  a member  of  the  technical 
and  public  affairs  committees. 

Subzone  9-4 

Mel  Toews  and  his  son  run  a mixed  operation  in  the 
Beaverlodge  area.  They  have  200  cow/calf  pairs  and 
background  calves  over  the  winter.  They  also  crop  approxi- 
mately 2,000  acres. 


SUBZONES 

9-1  M.D.  23  (High  Level,  Ft.  Vermilion,  La  Crete  areas),  that  area  of 
M.D.  22  north  of  Chinook  Valley  Road  (Keg  River,  Manning  and 
Dixonville  areas) 

9-2  M.D.  21  (Worsley,  Cleardale,  Hines  Creek  areas),  M.D.  136 
(Fairview  area),  M.D.  135  (Berwyn,  Grimshaw,  Peace  River 
areas),  M.D.  131  west  (Three  Creeks,  Nampa  areas),  that  area 
of  M.D.  22  south  of  Chinook  Valley  Road 

9-3  M.D.  20  (Gordondale,  Silver  Valley  areas),  M.D.  1 33  (Spirit  River 
area),  M.D.  19  (Wanham,  Eaglesham  areas),  M.D.  130  (Smoky 
River,  Falher  areas) 

9-4  County  No.  1 (Grande  Prairie,  Beaverlodge  areas),  M.D.  1 6 west 
of  Simonette  River 

9-5  M.D.  1 6 east  of  Simonette  River  (Valleyview.  Debolt,  Little  Smoky 
areas),  M.D.  125  (High  Prairie,  Kinuso  areas) 


Mel  says,  “I  have  served  in  leadership  on  the  school 
board  and  in  our  local  church  and  have  been  an  ACC 
delegate  for  the  past  two  terms.  The  experience  gained 
during  these  two  terms  has  enabled  me  to  contribute  more 
effectively  as  I have  a better  understanding  of  the  issues 
and  challenges  and  the  cattle  industry  in  general.” 

Subzone  9-5 

Larry  Noullett  and  family  run  a purebred  Angus  and 
commercial  cattle  operation  near  Valleyview.  He  is  active 
in  the  Peace  Country  Angus  Association  and  4-H. 


SITTING  DELEGATES 


Garry  Gurtler 

North  Star,  836-2125 

government  affairs 
committee 


Cec  Jardine 

Valleyview,  524-3507 

producer  liaison 
committee  chairman 


Grant  Kerik 

Beaverlodge,  354-8053 

government  affairs 
committee 


Vic  Patrick 

Eaglesham,  359-221  1 
technical  committee 


Gary  Creelman 

Fairview,  835-4645 


market  development 
committee 


Alberta  Cattle  Commission  Plan 


ACC  Adopts  New  Strategic  Direction 


PLAN  DEVELOPMENT 

In  late  1994,  the  Alberta 
Cattle  Commission  (ACC) 
began  working  on  a new 
strategic  plan  to  meet  the 
needs  of  the  Alberta  cattle 
industry  as  it  moves  into  the 
next  century.  The  new  plan 
addressed  all  aspects  of  the 
organization  including 
vision,  mission,  objectives 
and  structure. 

The  development 
process  included  extensive 
consultation  with  ACC 
delegates,  executives  of 
other  industry  organizations, 
and  review  and  discussion 
at  the  1995  fall  producer 
meetings.  ACC  delegates 
further  refined  and  ac- 
cepted the  plan  at  the  1996 
semi  annual  meeting. 

Concurrent  to  the 
development  of  the  new 
strategic  plan,  the  ACC  has 
been  working  to  bring  its 
marketing  plan  up-to-date 
with  current  legislation.  The 
updated  marketing  plan  is 
now  before  the  Alberta 
government's  Marketing 
Council  and  will  soon  be  at 
the  regulatory  reform 
commissioner  for  approval. 

THE  PLAN 

The  new  strategic  plan 
includes  comprehensive 
changes  that  will  ensure  the 
ACC  remains  an  effective 
producer  organization.  In 
particular  the  structure  of 
the  ACC  will  see  significant 
changes  to  ensure  the  entire 
industry  is  represented.  The 
following  is  a summary  of 
the  new  organizational 


structure  (refer  to  organiza- 
tional chart). 

ACC  Vision: 

Alberta  Beef  Leading  the  Way! 
ACC  Mission: 

To  strengthen  the  sustain- 
ability and  competitiveness 
of  the  Alberta  beef  industry. 
ACC  Objectives: 

• To  enhance  proactive 
issues  management  in 
relation  to  the  beef 
industry,  the  public  and 
the  government. 

• To  influence  and  fund 
national  beef  organiza- 
tions with  similar  goals. 

• To  expand  Alberta  beef 
sales  in  targeted  markets. 

• To  enhance  product 
quality  to  meet  consumer 
needs. 

• To  enhance  our  strategic 
alliances  within  the  beef 
industry  and  maintain  a 
credible,  broad  based 


beef  organization. 

ACC  Committees: 

• Beef  promotion 

• Government  affairs 

• Producer  liaison 

• Public  affairs 

• Technical  and  animal 
health 

• Cattle  industry 

• Alberta  beef  forum 
Committee  structure  and 
purpose  generally  remain 
the  same  except  for  the 
beef  promotion  committee 
which  is  a hybrid  of  the 
previous  promotion  and 
market  development 
committees. 

Alberta  Beef  Forum: 

This  is  a new  committee 
consisting  of  leaders  from 
the  production,  processing 
and  retail  sectors  to  discuss 
issues  and  facilitate  benefi- 
cial industry  projects. 

ACC  Delegate  Body: 


Delegate  numbers  will  be 
reduced  from  90  to  71  in 
total.  Nine  zones  will  be 
represented  by  seven 
delegates.  Each  zone  will 
elect  one  delegate  to  the 
board  as  zone  director. 

Eight  delegate  positions  are 
allocated  to  other  beef 
producer  organizations. 
Reduction  in  delegate 
numbers  will  be  phased  in 
over  the  next  two  years. 
Producer  Association 
Delegates: 

Producer  association 
delegates  are  elected  by 
their  respective  organiza- 
tions but  otherwise  are 
subject  to  regular  delegate 
policies. 

• Alberta  Canada  All 
Breeds  Assoc.  - 1 delegate 

• Alberta  Cattle  Feeders 
Association  - 2 delegates 

• Alberta  Milk  Producers  - 1 
delegate 

• Feeder  Associations  of 
Alberta  - 2 delegates 

• Western  Stock  Growers 
Association  - 2 delegates 

ACC  Board  of  Directors: 

The  board  will  consist  of 
nine  zone  directors,  three 
directors-at-large  selected 
from  the  delegate  body  at 
the  annual  general  meeting 
and  the  past  chairman.  The 
past  chairman  will  sit  on  the 
board  for  one  year  with 
voting  privileges  if  not  in 
their  wipeout  year. 

Board  Executive: 

The  executive  will  consist  of 
the  chairman,  vice-chair- 
man, finance  chairman  and 
past  chairman  for  one  year. 


Alberta  Cattle  Commission 


25,000  - 35,000  Cattle  Producers 


\ 63  Delegates 

8 Producer  Assn.  / 

\ (7  from  9 zones) 

Delegates  / 

5 Committees 

Beef  Promotion , Government 
Affairs,  Producer  Liaison, 
Public  Affairs,  Technical 


Board 

13 

Directors 
at  Large 


Executive 

• Chair 
Vice-Chair 


Alberta 

• Finance  , 

Cattle 

Beef 

L • Past  i 

Industry 

Forum 

\ Chair  / 

Committee 

(1  yr)i 


Chairman’s  Report 


Alberta  Beef  Leading  the  Way 


Alberta  Beef  Leading  the  Way! 

This  is  our  vision  statement  of  our 
strategic  plan.  Our  plan  was  ratified 
this  past  June  at  our  semi  annual 
meeting.  We  are  a leaner  organiza- 
tion, more  efficient  and  definitely  a 
broad  based  beef  organization.  The 
changes  we  incorporated  should 
enable  us  to  provide  the  best  service 
for  the  funding  available.  Our  commit- 
ment to  fund  our  national  organization 
is  strong.  Our  producers  are  going  to 
be  faced  with  numerous  decisions  over 
the  coming  year,  regarding  national 
check-off,  research,  market  develop- 
ment and  iobbying.  Prioritizing  our 
spending  is  a reality  of  today.  Our 
surplus,  along  with  the  Beef  industry 
Development  Fund,  has  a sunset  - it  will 
not  last  forever. 

We  are  going  to  be  looking  to  our 
producers  for  direction  for  the  future. 
Our  industry  is  the  cornerstone  of  the 
agricultural  sector  in  Alberta  and 
opportunity  for  growth  is  tremendous. 
Although  we  are  a cyclical  commodity 
industry,  more  upside  exists  here  than 
anywhere  in  North  America.  If  you 


choose  to  be  in  the  cattle  industry, 
Alberta  is  the  place  to  be. 

That's  not  to  say  that  some  sectors 
of  our  industry  won't  experience 
difficulties  at  times,  as  our  feeding 
sector  did  this  past  year.  It  is  encour- 
aging to  see  profit  return,  and  this  will 
be  reflected  in  the  feeder  market. 
Although  we  have  reached  the  peak 
of  our  last  cycle  in  cattle  numbers,  I 
believe  the  liquidation  phase  here  will 
be  short  lived  because  of  several 


“We  are  a leaner  organiza- 
tion, more  efficient  and 
definitely  a broad  based 
beef  organization.  The 
changes  we  incorporated 
should  enable  us  to  provide 
the  best  service  for  the 
funding  available.  ” 


factors  affecting  the  North  American 
market.  With  our  major  packing 
development  here,  along  with  increas- 
ing feeding  capacity, 
demand  for  feeder  cattle  is 
going  to  increase.  The 
United  States  cattle  inven- 
tory is  down  three  per  cent 
and  this  reflects  a huge 
decrease  in  relationship  to 
Canadian  production.  In 
the  past,  Alberta  has 
exported  40  per  cent  of  our 
cattle  to  the  United  States, 
so  any  change  in  the 
American  picture  directly 
affects  our  market  here. 

The  Alberta  Cattle 
Commission  is  prepared  to 
lobby  government  and 
work  through  its  various 
committees  to  ensure  a 


healthy 
and 

competi- 
tive 

environ- 
ment exists 
for  our 
producers. 

Certainly  in 
the  past 
we  have 
had  a 
profound 

influence  on  the  outcome  of  the  Water 
Act,  Special  Places  2000,  and  taxation 
issues.  Our  petroleum  interface  study 
has  been  completed  and  reports  are 
available  to  producers.  The  report 
makes  recommendations  based  on 
science  and  has  identified  areas  where 
further  study  is  required.  We  want  to 
talk  to  producers  this  fall  about  the 
report  and  receive  further  direction.  If 
the  two  major  industries  of  the  prov- 
ince are  to  co-exist,  then  we  must 
somehow  encourage  the  three  parties 
(government,  petroleum  industry  and 
the  Alberta  Cattle  Commission),  to 
make  the  changes  necessary  for  long 
term  co-existence. 

Since  our  product  faces  increasing 
competition  in  a global  economy,  it  is 
necessary  to  observe  our  competitors 
in  areas  where  they  seem  to  be  more 
competitive.  Promoting  our  product, 
new  product  development  and  market 
development  are  areas  where  our 
industry  faces  major  challenges.  It  is 
important  that  we  explore  new  tech- 
niques in  marketing  and  promotion,  or 
we  will  be  experiencing  further  erosion 
of  consumer  spending. 

The  Alberta  Cattle  Commission  is 
structured  and  prepared  to  meet  the 
challenges  of  the  future.  We  depend 
on  producer  direction  and  plan  to 

> more  on  page  1 4 


Board  of  Directors 

(left  to  right):  Charles  Groeneveld,  Okotoks;  Frank  Postil  I , 
Plamondon;  Herman  Stroeve,  Picture  Butte;  Charles 
Westra,  Gibbons;  Dale  Wilson,  Rosedale;  Cec  Jardine, 
Valleyview;  Ben  Thorlakson,  Carstairs;  Des  Carney,  Three 
Hills;  Larry  Helland,  Lomond;  Arno  Doerksen,  Gem;  Stratton 
Peake,  Finnegan;  Marvin  Molzan,  Leduc;  Jim  Turner, 
Cochrane;  Kim  Hanson,  Cardston;  Pat  Rutledge,  Monitor 


Larry  Helland 
ACC  Chairman 


IS 


Public  Affairs 


> continued  from  page  13 
organize  an  Alberta  Beef  Forum  this 
winter  to  coordinate  our  activities 
within  the  industry. 

Our  committees  have  been  very 
active  this  year  and  delegates  and 
directors  look  forward  to  your  input.  It 
has  been  a challenging  year,  with 
many  changes  being  adopted  in  our 
new  plan.  We  sincerely  believe  the 
Alberta  producer  will  be  the  main 
benefactor  and  we  are  committed  to 
working  together  for  the  benefit  of  the 
industry. 


I would  like  to  thank  our 
board  of  directors  for  their 
commitment  and  support.  It 
has  been  my  privilege  to 
serve  as  your  chairman  this 
past  year.  A special  thank 
you  to  Gary  Sargent  and  all 
of  the  staff  for  their  hard  work 
and  dedication. 


Larry  Helland,  Lomond 
ACC  Chairman 


Alberta  Cattle  Commission  Staff: 
sitting  (left  to  right):  Ron  Glaser,  Public  Affairs  Coordina- 
tor; Joanne  Lemke,  Manager,  Public  Affairs;  Marjorie  Mann, 
Research  Coordinator;  standing  (left  to  right):  Michael 
Kuntz,  Manager,  Operations  and  Administration;  Teresa 
Porter,  Receptionist;  Julie  Pidhirney,  Office  Manager;  Gary 
Sargent,  General  Manager 


Portraying  a Positive  Image 


Look- 
ing back 
over  the 
last  year,  it 
may 
appear 
that  little 
has 

changed 
since  our 
report  a 
year  ago. 
Why  then, 
has  our  committee  been  so  busy  with 
meetings,  phone  calls  and  traveling? 
It's  because  we  belong  to  a vibrant, 
active  organization  that  is  in  constant 
change.  Our  public  affairs  committee 
has  been  extremely  busy  ensuring  that 
the  programs  in  place  are  making  an 
impact  on  our  producers,  our  industry, 
our  government  and  the  consumer. 

The  Growing  More  than  Food, 
Growing  Alberta  campaign  was 
launched  in  April,  with  the  Alberta 
Cattle  Commission  (ACC)  participating 
with  many  other  players  in  the  agricul- 
tural industry.  The  campaign  tells 
urban  Albertans  about  agriculture's 
impact  on  the  province's  economy. 


quality  of  life  and  the  environment. 
There  were  excellent  billboards,  radio 
ads,  and  print  ads  throughout  Alberta 
during  the  spring  and  we  hope  you  will 
keep  your  eyes  open  for  a tabloid  and 
radio  ads  airing  this  fall  that  will  be 
focusing  on  environmental  initiatives 
underway  in  agriculture. 

If  you  are  traveling  near  Cypress 
Hills  Provincial  Park,  stop  at  the  visitors' 
center  and  see  the  grazing  display 
produced  by  local  producers,  park 
officials  and  our  committee  explaining 
the  relationship  between  cattle  and 
the  environment  and  the  importance 
of  this  unique  combination. 

With  a contribution  of  $25,000,  the 
public  affairs  committee  continues  to 
be  the  largest  industry  source  of 
funding  for  AFAC  (Alberta  Foundation 
for  Animal  Care).  AFAC's  1-800-ALERT 
Line  (Action  Line  Resource  Team)  is  a 
confidential  alternative  for  producers 
and  the  public  to  report  any  concerns 
regarding  the  care  of  livestock. 

The  revised  Just  Facts  booklet 
released  this  year  dispels  myths  about 
cattle  in  a handy,  easy  to  read  booklet 
that  is  an  excellent  resource  and 
educational  tool.  We  have  an  ad- 


equate supply  for  the  next  year  or  two, 
so  if  you  are  involved  in  a county  fair 
or  an  education  week  display,  they  are 
available  from  our  office. 

Much  of  our  work  is  done  in 
conjunction  with  Alberta  Agriculture, 
as  were  the  range  management 

“ Public  affairs  has  been 
extremely  busy  ensuring 
the  programs  in  place  are 
making  an  impact  on  pro- 
ducers, industry,  govern- 
ment and  the  consumer.” 


courses  offered  this  summer  at  six 
locations.  This  course  has  proved  an 
invaluable  tool  for  ranchers  as  they 
learn  to  make  the  best  and  most  use 
out  of  the  water  and  rangelands 
available  to  their  particular  operation. 
We  have  come  to  realize  how  precious 
these  commodities  are  and  we,  as 
producers,  have  the  responsibility  to 
manage  them  appropriately  and 
protect  them  for  future  generations. 
Although  sites  have  not  yet  been 

> more  on  page  15 


Charles  Westra 
Public  Affairs  Chairman 


Producer  Liaison 


> continued  from  page  14 
established,  courses  will  again  be 
offered  next  year, 

The  committee  also  sponsored 
tours  for  University  of  Alberta  range 
management  students  to  working 
ranches.  More  and  more  of  these 
future  Public  Lands  employees  are 
from  urban  backgrounds  and  the  tours 
help  the  students  understand  the 
practical  application  of  range  man- 
agement principles. 

The  Environmental  Stewardship 
Award  will  be  presented  for  the  sixth 
time  at  the  annual  general  meeting  in 
December.  The  award  recognizes 
producers  whose  stewardship  practices 
enhance  the  environment  and  who 
portray  an  excellent  image  of  our 
industry  through  their  management 
practices.  There  were  five  nominations 
this  year:  Forty  Mile  Grazing  Co-op, 

Bow  Island;  Clayton  Curry,  Sunnynook; 
Wilbur  Stewart,  Big  Valley;  Ken  Stewart, 
Drayton  Valley;  and  Highland  Feeders 
Limited,  Vegrevilie. 

The  committee  spends  a great 
deal  of  time  and  resources  dealing 
with  water  quality  issues.  Producers 
need  to  be  informed  about  preserving 
water  quality  in  streams,  lakes  and 
dugouts  and  the  necessity  of  maintain- 
ing excellent  riparian  habitat.  We  work 
with  other  producers  and  stakeholders 
in  addressing  these  problems.  Our 
members  sit  on  various  committees 
with  Fish  and  Wildlife,  Ducks  Unlimited, 
North  American  Waterfowl  Manage- 
ment Plan  and  the  Riparian  Habitat 
Management  Program  (Cows  and  Fish) 
providing  producer  input.  We  attempt 
to  influence  decision  making  in  many 
areas,  keeping  in  mind  the  need  for 
accessibility  to  water  and  pasture  for 
our  animals,  but  also  recognizing  our 
responsibility  to  enhance  the  fragile 
state  of  our  environment. 

Charles  Westra,  Gibbons 
Public  Affairs  Chairman 


New  Communication  Ideas 


The  producer  liaison  committee 
has  continued  with  some  of  the 
projects  started  in  the  previous  year 
such  as  the  insertion  of  Grass  Routes  in 
Cattlemen  and  Alberta  Beef  maga- 
zines. 

We  have  refined  this  to  a one 
page,  eight  times  per  year  insertion. 

The  committee  still  publishes  and  direct 
mails  the  fall  annual  report  and  Janu- 
ary Grass  Routes  issue.  We've  had 
good  response  to  this  concept  and  are 
asking  for  direct  feedback  from 
producers.  If  you  have  not  done  so 
already,  please  turn  to  page  four  of 
the  annual  report  and  complete  the 
feedback  form. 

We've  worked  closely  with  Market- 
ing Services  to  obtain  their  computer 
list  compiled  from  livestock  manifest 
reports  to  update  our  direct  mail  list. 
When  completed,  it  will  provide  a 
more  accurate  mail  list  of  current 
cattle  producers  in  Alberta. 


“We've  had  excellent  reports 
on  the  1-800  News  Line. 
We've  expanded  this  service 
so  that  it  will  reach  100 
weekly  newspapers,  five 
dailies,  five  TV  stations, 
specialty  agricultural  media 
as  well  as  all  radio  stations 
in  the  province.  ” 


ducers,  we 
are  work- 
ing on 
electronic 
opportuni- 
ties to 
place  beef 
messages 
on  the 
Internet. 

Pro- 
ducer 
liaison 
takes  a 

very  active  role  in  the  Alberta  Rural 
Crime  Watch  program.  Alberta  now 
has  two  livestock  investigators,  Corpo- 
ral Woods  (north)  and  Corporal 
Smetaniuk  (south). 

Our  committee  is  working  with  the 
Canadian  Cattlemen's  Association  to 
introduce  and  promote  the  Stand  Up 
Speak  Out  program  in  Alberta. 

The  July  Alberta  Cattle  Commission 
board  meeting  was  hosted  by  zone 
one  in  Brooks  this  year.  Thanks  to  the 
local  delegates  and  producers  for  the 
hospitality  shown  to  the  board. 

I would  like  to  thank  our  commit- 
tee, our  Beef  Education  Association 
representative  Dawn  Oatway,  Cliff 
Munroe  and  Matt  Taylor  from  Alberta 
Agriculture  and  a special  thanks  to  our 
staff  for  the  excellent  job  they  do. 

Cec  Jardine,  Valleyview 
Producer  Liaison  Chairman 


Cec  Jardine 
Producer  Liaison 
Chairman 


We’ve  had  excellent  reports  on  the 
1 -800  News  Line.  We  have  expanded 
this  service  so  that  it  will  reach  100 
weekly  newspapers,  five  dailies,  five  TV 
stations,  specialty  agricultural  media 
as  well  as  all  radio  stations  in  the 
province.  Along  with  these  two  meth- 
ods of  communicating  with  our  pro- 


Government  Affairs 


Regulatory  Solutions  and  Compromises 


The 
govern- 
ment 
affairs 
committee 
has  been 
active  on 
a number 
of  new  and 
ongoing 
issues  this 
year. 

We 
were 

successful  in  affecting  changes  to  the 
Water  Act  including  protection  of 
existing  rights  and  the  market  based 
transfer  mechanism  after  the  draft  act 
was  released  last  winter. 

The  new  Act  reached  a reason- 
able balance  between  the  rights  of 
traditional  water  users  and  water 
conservation  concerns.  We  urged  the 
government  to  pass  the  Act  as  soon  as 
possible  which  occurred  in  the  August 
sitting  of  the  legislature.  As  the  regula- 
tions will  impact  how  the  Act  is  imple- 
mented, the  ACC  is  providing  further 
input  on  the  regulations. 

The  government's  review  of  farm 
property  assessment  is  underway.  A 
number  of  issues  are  under  review 
including  the  valuation  standard  for 
farmland  assessment,  assessment  of 
agricultural  improvements  and  the 
residential  exemption.  Changes  to 
existing  procedures  in  agricultural 
assessment  and  taxation  can  signifi- 
cantly impact  on  industry  economics, 
long-term  viability,  competitiveness 
and  location.  We  have  recommended 
that  prior  to  changes  being  made  to 
farm  property  assessment  procedures, 
the  impacts  of  options  need  to  be 
understood  and  a broader  discussion 
with  stakeholders  should  take  place. 
Producers  are  encouraged  to  partici- 


pate in  this  process. 

We  have  representation  on  the 
Special  Places  2000  provincial  coordi- 
nating committee.  They  have  re- 
viewed nominations  in  the  Alpine  and 
Foothills  regions  and  will  continue  in 
the  Parkland  and  Grassland  regions.  A 
proposal  for  a category  called  Herit- 
age Rangeland  is  being  considered. 
The  requirement  for  local  stakeholder 
approval  for  Special  Places  designa- 
tions is  positive  for  cattle  producers. 

Amendments  to  the  Environmental 
Protection  and  Enhancement  Act 
allowing  perpetual  conservation 
easements  are  cause  for  concern. 
While  the  legislation  has  passed,  we 
have  agreed  with  the  agriculture 
minister  that  changes  are  required  to 
ensure  a regular  review  process  is  in 
place  for  conservation  easements. 

Endangered  species  protection 
legislation  is  as  favorable  as  can  be 
expected.  The  provincial  Wildlife  Act 
has  been  amended  to  include  fish, 
plants  and  fungi  in  addition  to  animals. 


“ We  were  successful  in 
affecting  changes  to  the 
Water  Act  including  protec- 
tion of  existing  rights  and 
the  market  based  transfer 
mechanism.  ” 


Leaseholder  contributions  to  the 
Grazing  Lease  Defence  Fund  total 
approximately  $78,000.  Leaseholders 
were  denied  intervenor  status  in  the  OH 
vs.  Patton  appeal.  The  fund  was 
utilized  to  ensure  the  response  to  the 
appeal  was  the  best  possible.  The 
appeal  was  heard  September  1 1 and 
the  court  delivered  a positive  ruling 
confirming  leaseholders'  rights  to 
control  access  to  grazing  leases. 


Together  with  Alberta  Agriculture, 
Food  and  Rural  Development  (AAFRD), 
we  have  begun  work  on  a grazing 
lease  cost  study.  Some  previous 
research  done  on  this  issue  needs  to  be 
expanded  to  provide  better  informa- 
tion on  costs  and  returns  to  livestock 
grazing  on  public  lands  as  compared 
to  deeded  land. 


“The  fund  was  utilized  to 
ensure  the  response  to  the 
appeal  was  the  best  possi- 
ble. The  court  delivered  a 
positive  ruling  confirming 
leaseholders’  rights  to 
control  access  to  grazing 
leases.  ” 


We  have  met  several  times  with 
representatives  of  the  Canadian 
Association  of  Petroleum  Producers. 
They  continue  to  agitate  in  an  effort  to 
reduce  surface  compensation  pay- 
ments for  oil  and  gas  activity. 

The  committee  made  representa- 
tion to  a number  of  other  organizations 
during  the  course  of  the  year  including 
the  Land  Agents  Advisory  Committee, 
Alberta  Fish  and  Game  Association, 
and  the  Bow  Basin  Water  Council. 

I appreciate  the  work  of  our 
committee  in  giving  direction  to  the 
various  issues  we  have  been  involved 
with.  Our  thanks  to  representatives 
from  AAFRD,  the  Farmers'  Advocate 
office  and  our  staff. 

Amo  Doerksen,  Gem 
Government  Affairs  Chairman 


Arno  Doerksen 
Government  Affairs 
Chairman 
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Technical 


Investing  in  the  Future 


The  primary  purpose  of  our  com- 
mittee is  to  select  research  projects 
which  will  be  of  greatest  service  to  the 
cattle  industry.  The  committee  also 
represents  the  Alberta  industry  on 
animal  health  issues. 

Initial  direction  foi  research  and 
priorities  is  obtained  by  a poll  of 
committee  members.  Our  project 
evaluation  process  is  producer  based 
but  includes  expert  assistance  from  the 
research  community  and  broad 
technical  expertise  from  the  feedmill, 
packer  and  pharmaceutical  industries. 
This  review  process  prevents  duplica- 
tive funding  and  helps  assure  scientific 
soundness. 


“The  primary  purpose  of  our 
committee  is  to  select  re- 
search projects  which  will 
be  of  greatest  service  to  the 
cattle  industry.” 


It  was  decided  to  fund  1 7 propos- 
als (eight  of  which  were  renewals)  out 
of  a total  of  38  applications.  The 
committee  allocated  $208,370  for  new 
projects  and  $281 ,312  for  renewals. 

Since  1991 , the  ACC  has  been 
involved  with  52  completed  or  ongoing 
projects.  Some  of  the  areas  where  the 
committee  directed  producer  funds 
from  1991-96  are: 

• Evaluation  of  the  capability  of 
machine  grading  - a technology 
being  adopted  by  Canadian 
packers  in  1 997, 

• The  national  carcass  cutout  that 
showed  an  $80  spread  in  value  from 
the  top  to  the  bottom  ends  of  the 
Canada  1 grade  (this  highlighted 
the  need  for  value  based  marketing 
and  refinement  of  our  grading 
system's  ability  to  transmit  value 


messages), 

• Electronic  identification  - a neces- 
sary vehicle  for  value  based  mar- 
keting with  added  potential  ben- 
efits of  helping  assure  Canada's 
animal  health  status, 

• Support  for  applied  tests  of  new 
bloat-free  alfalfa  varieties  - ex- 
pected to  be  on  the  market  in  1997, 

• Improvement  of  feed  efficiency  by 
up  to  20  per  cent  through  develop- 
ment of  new  feed  additives  for  both 
grain  and  forage  diets, 

• Support  feed  additives  that  reduces 
shrink  and  dark  cutters  (now  com- 
mercially available), 

• Manipulation  of  feeding  rations  to 
increase  marbling, 

• New  vaccine  research  - to  reduce 
scours  outbreak,  to  find  new  deliv- 
ery methods  that  reduce  lesions 
and  increase  effectiveness,  to 
develop  methods  that  produce 
lifetime  immunity  to  disease  and 
eliminate  yearly  shots, 

• Diagnostic  rapid,  accurate  tests  for 
old  (leptospirosis)  and  new  (type  2- 
BVD)  diseases, 

• Feed  evaluation  techniques  for 
barley  straw  and  silage  that  are 
quicker,  cheaper  and  more  accu- 
rate, 

• Basic  research  in  molecular  genet- 
ics of  cattle  - a technology  that  will 
allow  effective  selection  for  carcass 
traits,  improve  the  accuracy  of 
predicting  genetic  value  of  cattle 
and  reduce  the  need  for  progeny 
testing,  and 

• Showing  how  grasslands  are  impor- 
tant in  removing  carbon  from  the 
air  and  reducing  greenhouse  gas 
effects. 

One  of  our  major  projects  called 

the  Canadian  Beef  Quality  Audit  has 

been  completed.  The  committee 

hosted  a multisector  industry  workshop 


from 
across 
Canada  to 
assign 
economic 
costs. 

Results 
indicate 
that  at 
least  $70 
per  head 
or  $189.6 
million  per 
year  (not  including  the  cost  of  excess 
fat)  is  being  "left  on  the  table"  by  the 
cattle  industry  because  we  allow 
quality  nonconformities  to  affect  the 
beef  product. 

This  information  is  being  distributed 
as  part  of  the  Canadian  Cattlemen's 
Association  Quality  Starts  Here!  pro- 
gram. Slide  presentations  will  be 
available  for  winter  meetings.  Further 
follow-up  studies  are  already  being 
funded  or  considered  by  the  technical 
committee.  This  includes  a cow/calf 
baseline  injection  site  study  that  will 
provide  injection  site  management 
recommendations. 

The  multisector  strategic  working 
group  set  quality  goals  and  strategies 
for  the  Canadian  beef  industry.  In 
addition,  workshop  participants 
recommended  repeating  the  trial  in 
two  years. 

Meeting  these  targets  would 
eliminate  16  per  cent  of  total  costs  of 
quality  shortfalls.  In  addition,  success- 
ful implementation  of  value  based 
marketing  could  conceivably  improve 
industry  efficiency  $62.5  million  by 
improving  consistency  in  carcass 
weight,  and  $29.1  million  by  improving 
consistency  in  yield. 

The  literature  review  Cattle  and 
the  Oil  and  Gas  Industry  in  Alberta  was 

> more  on  page  18 


Frank  Postill 
Technical  Chairman 


Cattle  Industry 
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completed  this  year  after  many  delays. 
It  provides  a working  basis  for  solutions 
to  problems  of  two  major  industries 
operating  in  the  same  locations. 

Committee  members  sit  on  re- 
search and  technical  advisory  commit- 
tees and  bring  the  cattle  industry 
perspective.  Committee  assignments 
were: 

1.  Lacombe  Advisory  Committee  - 
Weldon  Thomson 

2.  Lacombe  Meat  Section  Advisory 
Committee  - Marjorie  Mann 

3.  Alberta  Forage  Council  - Greg 
Griffin 

4.  Production  Animal  Medicine 
Advisory  Committee  (Alberta)  - Fred 
van  Ingen 

5.  Clean  Air  Strategic  Alliance  - Frank 
Postill 

6.  Alberta  Veterinary  Medical  Associa- 
tion, Food  Animal  Practice  Commit- 
tee - Frank  Postill 

7.  AAFC-AAFRD  Western  Forage  Beef 
Group  (Lacombe)  - Doug  Jones 


ACC  FUNDED  RESEARCH  PROJECTS 

New: 

• Type  specific  monoclonal  antibod- 
ies to  type  2 virulent  bovine  viral 
diarrhea  (BVD)  viruses 

• On  the  pathway  to  develop 
bloatsafe  alfalfa  with  protected 
protein 

• Effects  of  B-hydroxy-B- 
methylbutyrate  or  leucine  rich 
protein  on  performance  and 
carcass  quality  of  feedlot  steers 

• Intensified  cow/calf  production  and 
prevention  of  pasture  bloat  with 
LIRD-4  alfalfa 

• Use  of  fibrolytic  enzymes  in  barley 
based  feedlot  diets  to  improve 
production  efficiency 

• Modeling  carbon  nitrogen  flow 
through  a rotational  pasture  sward 

• Prevention  of  diarrhea  in  newborn 
calves 

Renewals: 

• Rapid  and  sensitive  method  for 
diagnosis  of  leptospirosis  in  cattle 

• Application  of  the  association  of  3- 


methylindole  with  acute  atypical 
interstitial  pneumonia  in  feedlot 
cattle 

• Use  of  an  enzyme  enhancer  to 
increase  the  digestive  activity  of 
ruminal  enzymes  and  improve  the 
feed  efficiency  and  growth  per- 
formance of  ruminants 

• Barley  straw  for  beef  cattle 

• Improved  vaccination  regimes  using 
DNA 

• Liposomes  as  delivery  systems  to 
improve  vaccine  safety  and  effi- 
cacy 

• Role  of  cholecystokinin  in  control- 
ling feed  intake  in  ruminants 

• Application  of  near  infrared 
spectroscopy  technology  to  evalu- 
ate the  quality  of  barley  greenfeeds 
and  silages 

• Molecular  genetics  of  beef  cattle 

Frank  Postill,  Plamondon 
Technical  Chairman 


Building  Industry  Consensus 


This  is 
the  fourth 
year  this 
committee 
has  been 
operating 
and  I 

believe  it  is 
evolving 
into  a very 
useful 
liaison 
tool.  The 
committee 
is  made  up  of  a rather  diverse  group 
with  a wide  range  of  interests  which 
makes  it  a challenge  to  set  an 
agenda.  For  example,  the  auction 


markets  aren't  necessarily  interested  in 
the  same  things  as  the  milk  producers 
or  the  meat  council.  Usually  there  is  at 
least  one  topic  that  everyone  is 
interested  in. 

This  year,  like  last,  we  have  more  or 
less  had  a policy  not  to  pass  or  defeat 
motions.  In  other  words  we  have  had 
mainly  a liaison  function.  Everyone  is 
then  free  to  lobby  as  they  see  fit 
without  feeling  obligated  to  go  along 
with  the  group.  Hopefully  we  will  have 
a better  understanding  of  general 
industry  thinking. 

This  year  we  covered  several 
national  issues  which  many  on  our 
committee  do  not  have  the  opportu- 
nity to  have  input  on  a regular  basis. 


Issues  like  the  European  hormone  ban, 
European  countervail,  grading  equiva- 
lency, the  Canadian  Beef  Grading 
Agency,  the  Northwest  Pilot  Project 
and  offshore  beef  imports. 


“The  cattle  industry  commit- 
tee exposes  us  all  to  the 
thinking  of  the  other  cattle 
organizations  and  hopefully 
leads  to  greater  respect  for 
their  viewpoints.” 


Cliff  Munroe  of  Alberta  Agriculture 
Livestock  Marketing  Services  continues 
to  be  involved  with  issues  like  brand 
inspection,  grade 


Pat  Rutledge 
Cattle  Industry 
Chairman 
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Market  Development 


Creating  New  Opportunities 


The  market  development  commit- 
tee continues  to  play  an  important 
part  in  developing  new  programs,  as 
well  as  taking  an  active  role  in  the 
Canada  Beef  Export  Federation  (CBEF). 

This  past  spring  Dave  Rous,  Alberta 
Agriculture  Food  and  Rural  Develop- 
ment trade  director,  and  I completed 
the  annual  goodwill  beef  trade  mission 
to  Ontario  and  Quebec,  We  heard 
many  positive  comments  about 
Alberta  beef  and  saw  their  interest  in 
the  production  side  of  the  industry. 

Of  concern  to  us  is  the  growing 
belief  in  the  Quebec  market  that 
Canada  A and  USDA  standard  grades 
are  fairly  equal.  This  is  certainly  not 
true  since  Canada  A comes  from  a 
much  more  youthful  animal. 

This  year  the  Alberta  Restaurant 
and  Food  Association  trade  show  was 
held  in  Calgary,  with  various  members 
of  the  market  development  group  in 
attendance.  With  help  from  Jayne 
Edwards  from  the  Beef  Information 
Centre  (B.I.C.)  who  helped  coordinate 
the  display,  and  participation  of  XL 
and  Centennial  Foods,  we  won  the 
best  overall  booth  award, 

We  also  had  the  opportunity  to 
sponsor  beef  at  the  opening  supper.  In 
an  effort  to  promote  underutilized  front 
and  hind  quarter  cuts,  we  challenged 
the  chefs  to  use  a brisket  cut.  Several 
hundred  chefs  were  able  to  see  that  it 
is  possible  to  use  this  cut  for  white 
table  cloth  dining. 


One  of  the  highlights  of  this  past 
year  was  the  completion  of  the 
Beefacts  Manual.  This  book  has 
become  a sought  after  resource  for  the 
foodservice  industry.  Jayne  Edwards  of 
the  B.I.C.  has  agreed  to  work  on 
printing  a French  version  while  Prentice 
Hall,  a publisher,  will  reprint  the  infor- 
mation into  its  food  textbook. 

We  completed  two  promotions  in 
Quebec  this  past  year.  The  first  was 
with  Dellixo  Foodservice  and  the  B.I.C. 
to  promote  Alberta  beef.  The  second 

“ One  of  the  highlights  of 
this  past  year  was  the 
completion  of  the  Beefacts 
Manual.  It  has  become  a 
sought  after  resource  for 
the  foodservice  industry.  ” 

was  with  Metro  Richelieu,  Alberta's 
single  largest  purchaser  of  beef  (two 
million  pounds  per  week).  The  promo- 
tion featured  Alberta  beef  in  10  cook- 
ing shows  and  corresponding  print  ads 
that  reached  350,000  television  viewers 
and  one  million  newspaper  readers. 

The  market  development  commit- 
tee has  again  been  very  active  in 
CBEF.  Several  committee  members 
helped  to  host  Asian  trade  missions  as 
they  passed  through  Calgary. 

In  1995,  CBEF  members  exported 
15,423  tonnes  of  beef  which  was  a 30 
per  cent  increase  over  1994.  In  1996, 


CBEF 
members 
have  set  a 
goal  of 
over  28,000 
tonnes.  As 
we  get 
further  into 
the  year, 
we  under- 
stand this 
goal  may 
not  be 
achieved. 

Two  major  issues  concerning  the 
beef  industry  have  caused  sales  to 
falter.  First,  the  BSE  issue  occurred  last 
winter  and  then  an  outbreak  of  E.  Coli 
hit  Japan.  Through  all  of  this  adversity, 
we  have  still  managed  to  maintain  a 
positive  sales  increase. 

Although  Japan  is  down,  all  other 
Asian  markets  continue  to  increase. 

This  has  also  been  a time  which  proc- 
essors have  used  to  strengthen  their 
relationships  with  their  Asian  customer 
base.  Hard  work  will  lead  to  better 
sales.  Much  of  this  could  not  have 
been  accomplished  without  the  hard 
work  of  the  Canada  Beef  team. 

In  closing  I would  like  to  thank  all 
of  the  market  development  committee 
members  for  their  work. 

Marvin  Molzan,  Leduc 
Market  Development  Chairman 


Marvin  Molzan 
Market  Development 
Chairman 
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labeling  and  the  Patrons'  Assur- 
ance Fund.  On  the  provincial  front,  we 
have  discussed  the  proposed  new 
assessment  review.  Special  Places 
2000,  endangered  species,  a proposed 
Animal  Health  Information  Network 
and  the  Farm  Income  Disaster  Pro- 


gram. 

I believe  the  committee  serves  a 
useful  function  in  bringing  the  various 
industry  organizations  together,  It 
exposes  us  all  to  the  thinking  of  the 
other  cattle  organizations  and  hope- 
fully leads  to  greater  respect  for  their 
viewpoints. 


1 enjoyed  chairing  the  committee 
and  would  like  to  thank  the  committee 
members  for  making  it  a very  success- 
ful year. 

Pat  Rutledge,  Monitor 
Cattle  Industry  Chairman 


Promotion 


Focusing  on  Tomorrow’s  Consumers 


At  its 
first  meet- 
ing, the 
promotion 
committee 
agreed  its 
mandate  is 
to  promote 
beef  in 
Alberta  by 
focusing 
on  the 
consumer 
through  school  programs,  consumer 
education  and  retail/foodservice 
programs.  It  was  felt  our  efforts  should 
complement  and  extend  the  national 
approach  in  the  Alberta  marketplace. 

The  promotion  committee  com- 
pleted a focus  group  study  of  teen 
attitudes  towards  beef  in  both  Calgary 
and  Edmonton.  The  consultant  re- 
viewed the  findings  and  suggested 
that  existing  programs  (Beef  Informa- 
tion Centre  advertising  and  our  Beef  in 


Dealing 

The  Beef  Education  Association 
(BEA)  is  a group  of  dedicated  volun- 
teers who  promote  Alberta  beef  in 
Alberta.  We  believe  in  our  product 
and  our  industry.  We  believe  that  the 
people  in  the  industry  are  best  quali- 
fied to  educate  the  public  on  the 
merits  of  enjoying  Alberta  beef. 

We  believe  the  main  purpose  of 
the  BEA  is  to  educate  the  urban 
consumer  and  their  families  on  the 
safety  and  excellent  quality  of  Alberta 
beef.  We  wish  to  increase  consumers' 
understanding  of  the  beef  industry's 
role  in  Alberta.  This  past  year  was  a 
busy  one  for  all  BEA  coordinators  as 
they  delivered  promotional  materials 
to  local  butcher  shops,  schools,  stores. 


the  Classroom  Program ) were  effective 
and  should  be  continued  and  that  a 
new  program  was  not  warranted. 

Some  additional  opportunities  were 
identified  in  this  research  and  they 
were  investigated  by  the  promotion 
committee.  One  is  the  acceptance  of 
A Matter  of  Fot  as  a curriculum  re- 
source by  Alberta  Education. 

Our  Beef  in  the  Classroom  Program 
continues  to  grow  and  become  even 
more  successful.  It  now  covers  all 
Calgary  high  schools,  Edmonton  and 
area  high  schools  and  all  three 
Lethbridge  high  schools.  Teacher  and 
student  reviews  are  very  positive. 

The  Classroom  Agriculture  Program 
(CAP)  was  again  successfully  delivered 
to  over  24,000  students,  in  1 ,013  class- 
rooms, by  approximately  600  producer 
volunteers  across  Alberta.  Tim  Andrews 
chaired  this  very  important  program 
and  Janet  Cordes  is  the  new  CAP 
chairman. 

The  Beef  Education  Association 


4-H  meetings,  etc.  We  helped  to 
supply  hospitals  and  dietitians  with  the 
A Matter  of  Fat  booklets.  If  we  met 
anyone  who  might  eat  beef,  we  were 
telling  them  about  beef's  goodness  in 
nutrition  and  taste. 

In  the  past  year,  we  have  taken 
displays  to  at  least  24  different  shows 
and  trade  fairs.  Some  of  these  lasted  a 
week,  others  for  only  a day  (most  were 
three  day  events).  We  talked  to  health 
professionals,  children  and  to  everyone 
in  between.  We  also  kept  busy  doing 
the  little  things  like  putting  up  posters, 
giving  out  pencils  and  bumper  stickers. 
We  try  to  attend  Alberta  Cattle  Com- 
mission (ACC)  zone  meetings  and 
functions.  We  go  to  most  fall  meetings 


(BEA)  was  represented  on  the  commit- 
tee by  Sue  Morrison.  If  the  new  strate- 
gic plan  is  adopted,  the  BEA  will  be 
refocused  to  consumer  education  in 
the  medium  and  smaller  markets  of 
Alberta  that  are  not  the  prime  target  of 
national  consumer  education  pro- 
grams. A better  working  relationship 
with  the  zones  along  with  annual 
funding  from  the  promotion  committee 
should  continue  to  make  this  group  an 
effective  tool  for  producers. 

The  promotion  committee  agreed 
to  purchase  5,000  Canadian  Living 
Winning  Tastes  of  Beef  cookbooks  from 
the  Beef  Information  Centre  (B.I.C.). 

The  books  have  arrived  and  are 
available  to  consumers  and  producers. 

A membership  in  the  Alberta  Food 
Processors  Association  (AFPA)  was 
purchased  and  a nudge  committee  of 
Don  Mosicki,  Jody  Karlzen  and  Robert 
Kuziw  was  set  up  to  ensure  that  beef 
was  more  visible  at  promotion  events 
across  Alberta.  Their  first  assignment 


to  help  in  any  way  we  can. 

To  cover  the  province  as  we  would 
like,  we  need  a BEA  coordinator  in 
each  zone.  Currently  we  are  working 
without  someone  in  zones  five  or  seven 
(see  pages  seven  and  nine  for  zone 
description).  We  need  someone  from 
these  areas.  If  you  feel  you  could  help 
get  the  “beef  story"  across  please  get 
in  touch  with  a zone  delegate  and 
volunteer  your  services.  If  you  believe 
in  your  industry  help  us  get  the  story 
out  and  join  this  group  of  volunteers. 

For  more  information  contact  Elaine 
Deeg  at  the  ACC  (403)  275-4400. 

Dawn  Oatway,  Grande  Prairie 
BEA  President 


Directly  With  the  Consumer 


Promotion 


was  to  find  a supplier  to  support  the 
World  Figure  Skating  Championships  in 
Edmonton.  Cargill  agreed  to  partici- 
pate - well  done!  We  have  also 
accepted  a proposal  by  AFPA  and  the 
Calgary  International  Airport  to  invest 
$5,000  for  a five  year  display  at  the  Air 
Canada  terminal. 

As  directed  by  1995  annual  gen- 
eral meeting  resolutions,  the  Western 
Heritage  Centre  (WHC)  will  be  the 
beneficiary  of  $75,000  of  funding  for  an 
education  program.  A task  force 
made  up  of  Mabel  Hamilton,  Hugh 
Kennedy,  Gerald  Maser  and  Robert 
Kuziw  studied  their  proposal  and  made 
a recommendation  to  the  committee. 
Two  committee  members,  Mabel 
Hamilton  and  Hugh  Kennedy,  sit  on  the 
WHC  education  committee  to  ensure 
that  the  beef  industry  is  presented 
accurately  and  effectively.  This 
afforded  a good  opportunity  to 
partner  with  a $13  million  capital 
investment  which  will  reach  many 
consumers  and  students. 

A sponsorship  of  $5,000  was 
approved  towards  the  Intagra  display 
which  targets  urban  students  to  inform 
them  about  agriculture. 

The  Texas  Beef  Council  display  was 
a major  attraction  at  the  1996  Calgary 
Stampede  through  the  hard  work  and 
tenacity  of  Larry  Sears,  Chuck 
Groeneveld  and  the  promotion  com- 
mittee. Cargill,  the  ACC,  Mullen 
Trucking  and  the  Calgary  Stampede 
were  major  sponsors  with  the  ACC,  BEA 
and  Cargill  providing  manpower  for 
the  booth,  About  65,000  consumers 
went  through  the  display  which  de- 
picted pasture  to  plate  information  on 
the  beef  industry.  The  booth  was 
highly  rated  by  the  Stampede  and  was 
considered  a great  success.  Addition- 
ally, it  established  a precedent  for 
packers  and  producers  to  work  coop- 
eratively in  this  type  of  display  and  the 
benefits  of  this  may  be  realized  in  the 


future.  Already  some  other  meat 
packers  are  interested  in  partnering 
with  us. 

Two  members,  Tim  Andrew  and 
Janet  Cordes,  were  appointed  to  sit  on 
the  product  support  subcommittee. 

The  promotion  committee  continues  to 
support  this  concept  but  is  adamant 
that  it  be  synergistic  with  national 
programs  and  that  as  a pilot  project  it 
should  be  designed  so  that  it  could  be 
used  in  other  parts  of  the  country. 

A $500  sponsorship  was  given  to 
participate  in  a symposium  on  science 
and  technology  education.  Thanks  to 
Tim  Andrew's  sharp  eye,  a speaker  very 
negative  towards  the  beef  industry  was 
cancelled.  Our  CAP  booth  was  very 
well-attended  at  this  event. 

The  committee  spent  $2,000  to 
advertise  in  Eating  Alberta's  Best  food 
tabloid  featuring  stories  on  A Matter  of 
Fat  and  barbecuing.  It  generated  over 
1 ,500  calls  and  requests  - very  effective 
but  not  popular  with  staff! 

To  further  expand  our  contact  with 
consumers  at  the  retail  level,  a pro- 
gram is  being  investigated  to  make 
information  and  materials  more  easily 
available  to  meat  markets.  Gerald 
Maser,  Dave  Willows  and  Ray 
Konieczny  are  following  up. 

And  once  again  $500  was  pledged 
to  the  Eat  Beef  chuckwagon  cam- 
paign. The  wagon  placed  second  at 
the  Stampede  and  certainly  provided 
positive  PR  and  media  coverage. 

A consumer  video  was  developed 
from  footage  of  B.I.C.  focus  groups  to 
demonstrate  to  producers  some  of  the 
current  attitudes  and  concerns  of 
consumers  about  beef.  Copies  have 
been  made  available  to  each  zone. 

A $220  ad  was  placed  in  the 
Fitness  Informer  magazine  with  a 
circulation  of  2,600  health  professionals 
for  our  A Matter  of  Fat  resource.  The 
response  has  been  very  positive  from 
these  fitness  instructors. 


I would  like  to  thank  the  commit- 
tee for  their  keen  interest  and  valuable 
opinions  and  on  behalf  of  the  commit- 
tee and  myself,  I would  like  to  thank 
the  staff,  especially  Joanne  Lemke,  for 
what  they  have  done. 

Kim  Hanson,  Cardston 
Promotion  Chairman 

Agriculture’s 

Story 

The  Classroom  Agriculture 
Program  (CAP)  was  represented  at 
the  International  Organization  of 
Science  and  Technology  Educa- 
tors Symposium  in  Edmonton  this 
August.  Our  representatives,  Tim 
and  Lois  Andrew  and  Elaine  Deeg, 
spoke  to  approximately  350 
registrants  and  handed  out  CAP 
kits  to  teachers  from  around  the 
world.  There  was  good  positive 
feedback  from  these  teachers. 

This  year  the  program  came  in 
slightly  under  the  $55,000  budget 
with  52  per  cent  spent  on  print 
material  and  16  per  cent  spent  on 
regional  coordinators  as  the 
largest  expenses.  The  Alberta 
Cattle  Commission's  share  of  the 
budget  is  $32,000.  Our  program 
was  presented  to  24,459  grade 
four  students  in  1 ,013  classrooms 
representing  615  schools. 

I feel  we  get  a lot  of  positive 
mileage  for  a relatively  small 
amount  of  money.  As  producers 
you  have  a very  good  program, 
one  that  you  can  be  proud  of.  I 
encourage  everyone  to  become 
involved  and  own  the  program  as 
well  as  the  pride. 

Janet  Cordes,  Rolling  Hills 
CAP  Committee  Chairman 


Beef  Information  Centre 


National  Advertising  Investment 


Our  beef  check-off  dollars  invested 
in  the  Beef  Information  Centre  (B.I.C.) 
work  to  develop  and  implement 
programs  to  inform  consumers,  pro- 
mote and  advertise  beef  across 
Canada,  and  develop  new  products. 

With  the  current  stage  of  the  cattle 
cycle  and  increasing  supplies  of  beef 
on  the  market,  B.I.C. 's  mandate  to 
increase  sales  of  beef  within  Canada  is 
very  much  on  track.  This  is  a glance  at 
major  activities  to  stimulate  demand 
and  move  product  in  the  last  year. 

THE  WINNING  TASTES  OF  BEEF 

To  drive  retail  beef  sales  over  the 
summer,  the  B.I.C.  strategically 
partnered  with  Canadian  Living, 
Canada's  premiere  food  and  family 
magazine  to  produce  and  launch  The 
Winning  Tastes  of  Beef  cookbook. 

The  new  Olympic  cookbook  gave 
B.I.C.  the  opportunity  to  get  'beef  is 
back'  messages  in  front  of  consumers. 
The  results  show  it  generated  positive 
publicity  for  beef  in  74  print  articles 
with  a circulation  of  three  million  and 
55  TV  and  radio  interviews  with  over  14 
hours  of  airtime. 

This  is  an  example  of  how  the  B.I.C. 
staff  work  together  and  organize  a 
comprehensive  campaign  across  the 
country.  Ads  were  placed  in  Cana- 
dian Living  and  TV  Guide.  News 
release  mailings  went  to  dailies, 
weeklies,  freelance  columnists  and 
selected  magazines.  The  staff  planned 
special  features  to  get  a local  story 
angle.  The  efforts  paid  off  in  lengthy 
and  colorful  articles  in  major  publica- 
tions. The  stories  covered  beef's 
popularity  and  the  beef  industry's 
association  with  the  Olympics. 

As  part  of  the  integrated  cam- 
paign, radio  and  TV  interviews  were 
booked  with  the  author,  Elizabeth 
Baird.  Stations  known  for  promotions 


were  sent  radio  media  drops  and 
Olympic  trivia  contests.  The  story  was 
placed  on  the  Alberta  Cattle  Commis- 
sion and  Canadian  Cattlemen's 
Association  (CCA)  farm  media  lines. 
The  cookbook  was  sold  at  check-out 
counters  which  carry  Canadian  Living 
magazine  for  three  weeks  and  at  other 
newsstands  until  mid-September.  As 
with  all  B.I.C.  efforts,  the  messages  are 
integrated  into  all  program  areas.  The 
book  was  used  in  foodservice  promo- 
tions and  the  B.I.C. 's  summer  retail 
point-of-sale  program  offered  recipes 
and  a coupon  in  over  2,500  stores.  To 
build  retention,  the  strategy  is  to  have 
consumers  receive  positive  beef 
messages  from  many  different  sources. 

RETAIL 

The  majority  of  beef  in  Canada 
sells  at  retail  and  in  the  grocery  store, 
and  an  estimated  60  per  cent  of  retail 
beef  sales  occur  as  a result  of  retail 
featuring.  Along  with  the  CCA  and 
Ontario  Cattlemen's  Association,  B.I.C. 
staff  met  with  the  corporate  managers 
of  seven  major  retail  chains  to  explain 
the  current  cattle  supply/price  situa- 
tion and  request  their  support  to 
increase  beef  sales.  Retailers  have 
increased  featuring  of  beef. 

With  lower  cattle  prices,  some 
producers  have  questioned  the  price 
of  beef  at  retail.  Through  International 
Surveys  Ltd.,  data  that  B.I.C.  uses  for 
the  Beef  Industry  Development  Fund 
(BIDF)  work,  we  are  able  to  track  retail 
prices.  This  data  shows  that  prices 
have  come  down  3.3  per  cent  in  the 
first  quarter  of  1996  and  14  per  cent 
more  tonnage  (7.5  million  kilograms)  of 
beef  moved  compared  to  the  last 
quarter  of  1995.  The  volume  of  beef 
sales  was  1 .4  per  cent  higher  again  in 
the  second  quarter. 

To  move  more  product  at  retail  in 


the  coming  year,  the  B.I.C.  has 
stepped  up  this  budget  and  planned 
more  partnered  retail  promotions. 
Consumers  should  see  a recipe-of-the- 
week  program  with  32  meal  solutions  in 
1 ,200  key  stores  visited  by  B.I.C.  sales 
reps.  A very  successful  cooking  card 
program  introduced  last  March  will  be 
repeated  in  about  2,500  stores  in 
September,  January  and  April. 

Beef  Industry  Development  (BIDF) 
dollars  have  allowed  the  B.I.C.  to  start 
development  of  a new  merchandising 
manual  to  improve  the  way  beef  is  cut 
and  sold  at  retail.  Chain  specific 
promotions  have  been  fostered  to 
increase  the  convenience  and  variety 
of  beef  cuts  and  to  add  value  to  hip 
and  chuck  cuts. 

OUTDOOR  AND  RADIO  ADVERTISING 

With  the  intent  to  increase  sales  in 
Canada's  largest  consumer  market,  a 
very  successful  summer  radio  and 
outdoor  transit  promotion  that  was 
tested  in  Calgary  in  1995  was  dupli- 
cated in  Toronto  this  past  summer.  The 
results  of  the  Calgary  promotion 
showed  an  1 1 per  cent  increase  in 
beef  sales  in  Calgary  compared  to 
Edmonton,  the  control  market  (even 
though  1995  was  a very  cold,  wet 
summer).  Five  per  cent  more  house- 
holds purchased  beef  and  the  promo- 
tion gained  market  share  from  pork 
and  poultry.  The  retailers  involved 
were  very  pleased  with  sales  results  on 
cuts  featured  in  10  second  tags  at  the 
end  of  the  radio  ads.  The  same 
outdoor  transit  and  radio  ads  were 
duplicated  in  the  Toronto  area  this 
past  summer. 

NEW  PRODUCTS 

Work  with  Taco  Nuggets  is  continu- 
ing and  a promotion  of  the  product  at 
over  100  restaurants  in  western 
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Canada  showed  strong  consumer 
acceptance  (70  per  cent). 

A Spring  Valley  breakfast  beef 
product  was  launched  with  a series  of 
in-store  demonstrations  for  three 
weekends  at  12  Calgary  Co-ops. 

New  product  BIDF  money  has  been 
aimed  at  developing  alliances  rather 
than  working  with  an  individual  prod- 
uct or  company.  In  one  area,  the 
expertise  of  a team  of  meat  technol- 
ogy specialists  solved  problems  for 
Nestles  in  developing  the  protocol  for 
cooking  a prime  rib  foodservice 
product  by  the  new  water  bath 
method  (sealed,  water  packed  pack- 
age for  reheating). 

FOODSERVICE 

Canadians  spend  36  per  cent  of 
their  food  dollars  on  meals  away  from 
home  and  supporting  restaurant 
promotions  has  been  one  way  of 
increasing  beef  sales,  extending  beef 
items  on  the  menu  and  introducing 
new  products.  We  work  with  family 
and  casual  style  restaurants  which 
have  the  largest  share  of  Canada's 
restaurant  market. 

A one-year  promotion  introducing 
prime  rib  to  10  Mandarin  restaurants  in 
Toronto  resulted  in  sales  of  400,000 
incremental  pounds  of  beef.  A promo- 
tion with  five  Grapes  Canada  restau- 
rants in  Winnipeg  resulted  in  a total 
sales  increase  of  34  per  cent  and  in 
some  of  the  restaurants,  prime  rib  sales 
increased  as  much  as  400  per  cent.  In 
the  next  Grapes  menu  reprint,  beef  will 
be  highlighted  on  their  menu. 

A five  week  'Feast  of  the  West' 
promotion  in  24  abc  restaurants  moved 
23,549  pounds  of  beef.  In  addition  to 
the  40  per  cent  sales  increase,  two  new 
menu  items,  T-bone  steak  and  Country- 
Style  Pot  Roast,  will  stay  on  the  menu. 

Some  of  the  restaurant  efforts  are 
to  improve  the  quality  of  beef  and 
customer  satisfaction.  A partnership 


with  five  Boathouse  restaurants  in 
British  Columbia  was  an  example  of 
restaurants  coming  to  the  B.I.C.  for 
information  on  quality.  The  restaurant 
switched  to  AAA  and  in  a one-month 
promotion,  sirloin  steak  sales  increased 
three  and  one-third  times  over  the 
previous  year. 

A MATTER  OF  FAT 

Consumers  tell  us  one  of  the 
biggest  drawbacks  in  buying  more 
beef  is  the  belief  that  beef  is  full  of  fat. 
The  B.I.C,  attacked  this  issue  head  on 
with  the  development  of  the  educa- 
tional kit  and  brochure  A Matter  of  Fat 
(AMOF).  The  visuals  clearly  show  the 
major  source  of  fat  in  today's  diet  is 
not  red  meat  but  hidden  fat  that  can 
be  added  during  processing,  prepara- 
tion or  at  the  table.  After  one  year  the 
results  are  in.  AMOF  is  the  B.I.C. 's  most 
successful  press  campaign  ever. 

Media  interviews  resulted  in  136  print 
articles  reaching  8.2  miliion,  and  92 
radio  and  TV  interviews  providing  17 
hours  of  airtime. 

While  reaching  doctors  has  always 
been  a problem,  a direct  mail  in  May 
to  18,508  doctors  brought  a phenom- 
enal 17  per  cent  response  rate  for 
more  brochures. 

Insertions  of  the  brochure  in 
Chatelaine  magazine  last  November 
reached  1 .2  million  households.  We 
are  still  receiving  35-50  requests  a week 
and  so  far  15,827  requests  for  more 
information  have  been  processed  as  a 
result  of  this  insert.  Displays  at  the 
Canadian  Dietetic  Association  conven- 
tion, medical  conventions  and  other 
health  professional  conventions  and 
meetings  continue  to  be  extremely 
well-received. 

Workshops  have  been  held  for 
teachers  and  the  kit  is  now  approved 
as  a teaching  resource  in  Alberta. 

Advertising  in  the  Canadian  Nurse 
Journal  reached  1 1 0,000  nurses  to 


encourage  sale  of  the  kit  for 
counseling  purposes.  To  date,  there 
have  been  1 33  requests  for  119  teach- 
ing kits  and  6,055  booklets. 

Advertising  continues  on  TV's  Body 
Break  and  efforts  are  ongoing  to 
reach  new  audiences  with  this  impor- 
tant information. 

ADVERTISING 

This  fall's  new  advertising  cam- 
paign shows  consumers  how  to  pre- 
pare quick-and-easy  beef  meals.  All 
the  ads  are  designed  to  move  product 
by  motivating  consumers  to  serve  one 
more  beef  meal.  Three  new  television 
commercials  run  in  13  markets  for  15 
weeks  and  three  print  ads  in  six  con- 
sumer magazines  will  reach  15.7  million 
Canadians. 

After  disappointing  results  with  last 
year's  campaign,  the  B.I.C.  committee 
this  year  decided  to  have  six  ad 
concepts  consumer  tested.  Research 
showed  that  our  new  creative  moti- 
vates the  use  of  beef  and  is  the  most 
likely  ad  to  increase  recipe  trial  and 
beef  usage.  It  appears  different 
enough  to  stand  out  among  all  the 
other  TV  advertising  . We  want  to  run 
an  ad  campaign  that  has  some 
longevity  and  build  on  it  each  year. 

The  ads,  like  the  promotion  efforts  are 
intended  to  have  consumers  serve 
beef  one  more  time. 

As  a producer,  I am  pleased  with 
the  effectiveness  of  cooperatively 
using  our  check-off  dollars  to  work  for 
us  in  competing  for  the  consumer's 
food  dollar.  Our  real  competition  is 
chicken  and  pork.  The  B.I.C.  system  is 
to  put  individual  check-off  dollars 
together  and  communicate  messages 
that  help  the  whole  industry.  This  way, 
we  can  work  together  across  our 
markets,  to  sell  more  beef. 

Kim  Hanson,  Cardston 
B.I.C.  Chairman 
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Setting  National  Policy 


The 

following  is 
a report  on 
the  activi- 
ties of  the 
Canadian 
Cattle- 
men's 
Associa- 
tion (CCA). 

The 
CCA  is 
certainly  a 
dynamic, 
results  oriented  organization.  I feel 
extremely  confident  that  the  interests 
of  Alberta  beef  cattle  producers  are 
well-served  by  the  CCA. 

Animal  Health  and  Meat 

Inspection  Issues 

RENDERING 

The  CCA  has  accepted  the  World 
Health  Organization  (WHO)  as  the 
international  scientific  authority  and 
will  work  with  other  industry 
stakeholders  to  comply  with  the  WHO 
recommendation  to  ban  feeding 
ruminant-derived  protein  to  ruminants. 
This  followed  a meeting  initiated  by  the 
CCA  with  Tenderers,  packers,  feed 
industry  and  government  to  address 
how  the  Canadian  industry  and 
government  would  respond  to  the 
anticipated  U.S.  Food  and  Drug 
Administration  ban. 

NORTHWEST  PILOT  PROJECT 

Work  to  develop  special  criteria 
for  feedlots  will  likely  start  this  fall.  U.S. 
producers  are  beginning  to  take  more 
initiative  on  the  project  which  is  a key 
factor  in  moving  towards  the  goal  of 
maintaining  our  health  status  and  also 
decreasing  test  requirements  to  free  up 


cross  border  movement  of  cattle. 

U.S.  PRODUCER  TOUR 

The  CCA  hosted  18  U.S.  producers 
from  Montana  and  Idaho  in  June  to 
view  Canadian  feedlots  and  packing 
plants.  The  tour  demonstrated  the 
importance  of  ensuring  accurate 
information  about  the  Canadian 
industry  is  available  to  border  states. 
Participants  expressed  that  the  tour 
was  critical  to  their  appreciation  for 
potential  market  opportunities  in 
Canada,  versus  seeing  only  perceived 
Canadian  advantages  as  reported  by 
some  U.S.  agricultural  media. 

CANADIAN  CATTLEMEN  - QUALITY 
STARTS  HERE  PROGRAM 

The  results  of  the  Canadian  Beef 
Quality  Audit  are  now  available,  as  is  a 
good  production  practice  manual  for 
feedlots.  A good  production  practices 
manual  for  the  cow/calf  sector  will  be 
available  next  year. 

The  cow/calf  injection  site  study  is 
underway.  Results  from  the  cull  cow 
and  tag  score  studies  will  be  available 
in  December.  Factsheets  and  slide 
shows  are  being  prepared  to  facilitate 
education  and  extension,  and  partner- 
ships with  veterinarians  and  pharma- 
ceutical companies  are  being  forged 
to  ensure  successful  adoption.  The 
ACC  has  been  instrumental  in  funding 
some  of  these  important  projects. 

COST  RECOVERY 

Negotiating  with  Agriculture  and 
Agri  Food  Canada  (AAFC)  on  competi- 
tive, harmonized  fees  for  live  cattle 
imports  and  exports,  inspection, 
pharmaceutical  product  approvals 
and  the  residue  testing  program  are  a 
challenge.  We  are  very  concerned 
about  the  lack  of  overall  government 
strategy  involved,  and  that  cost 


recovery  is  discussed  separate  from 
service  standards.  We  are  also  very 
concerned  that  our  best  efforts  at 
reducing  non-tariff  trade  barriers  along 
the  U.S. /Canada  border  may  be 
thwarted  by  cost  recovery  schemes 
which  are  not  harmonized. 

NEW  SINGLE  FOOD  AGENCY 

The  new  federal  inspection  agency 
is  expected  to  be  launched  in  early 
1997.  After  the  act  is  in  place,  an 
industry  advisory  board  will  be  created 
to  provide  recommendations  to 
management  and  minister.  The  CCA's 
main  concerns  are:  to  have  a strategy 
in  place  for  the  short  term  in  the  event 
of  a communications  problem  over 
transition,  eliminating  gaps  in  the 
current  system  (i.e.  retail  inspection 
safeguards),  eliminating  duplication 
(overhead,  support  services,  etc.), 
acknowledgment  of  the  investment 
industry  has  made  in  quality  control 
(HACCP),  harmonized  fee  schedules 
with  the  United  States,  credibility  with 
trading  partners  and  consumers,  and 
high  stakeholder  involvement.  One 
unanswered  question  at  this  point  is 
whether  compensation  will  be  an 
agency  or  AAFC  responsibility. 

WOOD  BUFFALO 
NATIONAL  PARK  BISON 

The  CCA's  long  term  objective 
continues  to  be  to  eliminate  diseased 
bison  from  the  park.  The  current 
political  situation  makes  that  impossi- 
ble at  this  time.  However  we  feel  that 
putting  pressure  on  aboriginal  bands 
who  want  to  start  bison  ranching  will 
encourage  them  to  seek  eradication  of 
the  diseases  in  the  park  bison. 

In  the  meantime,  we  are  working 
to  ensure  that  AAFC  has  adequate 
testing  and  monitoring  procedures  in 
place  to  ensure  that  any  bison  being 
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shipped  into  areas  where  there  are 
cattle  come  from  clean  herds  that 
have  been  properly  tested. 

A northern  bison  disease  risk 
management  committee  has  been  set 
up  by  the  Canadian  Bison  Association 
and  is  iooking  at  the  establishment  of 
different  testing  and  management 
protocols  for  ranched  bison  herds  in 
northern  Alberta  based  on  the  level  of 
risk  of  contact  with  the  diseased 
animals  from  the  park. 

BSE 

The  British  government  announce- 
ment that  a link  between  Bovine 
Spongiform  Encephalopathy  (BSE)  and 
Creutzfeltd-Jacob  Disease  cannot  be 
ruled  out  caused  a major  media  furor 
in  Canada.  The  single  case  of  BSE  in 
Alberta  from  a U.K,  import  was  re- 
hashed all  over  again  and  media 
activity  was  as  high  as  the  CCA  has 
ever  experienced.  David  Andrews  and 
myself,  along  with  CCA  and  Beef 
Information  Centre  (B.I.C.)  staff  were 
able  to  explain  that  Canada  has  taken 
all  precautionary  measures  to  ensure 
that  Canadian  beef  is  safe  and  that 
BSE  does  not  exist  in  Canada. 

Research  Issues 

The  CCA  has  endorsed  the  devel- 
opment of  a national  research  com- 
mittee structured  similarly  to  the  B.I.C. 
which  is  a committee  of  the  CCA 
board  but  somewhat  autonomous. 

Foreign  Trade  Issues 

CUT 

This  summer,  the  Canada  Interna- 
tional Trade  Tribunal  ruled  to  rescind 
the  countervailing  duty  on  subsidized 
European  beef  entering  Canada.  They 
based  their  finding  on  the  fact  that  the 
government  has  negotiated  an  agree- 


ment with  the  European  Union  to  limit 
exports  to  5,000  tonnes  of  beef. 

Domestic  Agricultural 

Policy  Issues 

WESTERN  GRAIN  MARKETING 

The  CCA  will  ask  federal  agricul- 
ture minister  Ralph  Goodale  if  he 
intends  to  implement  the  recommen- 
dations of  the  western  grain  marketing 
pane!  and  if  so,  when  would  this  take 
place. 

CATTLE  OPTIONS  PILOT  PROJECT 

The  CCA  will  withdraw  support  for 
the  Cattle  Options  Pilot  Project  at  the 
end  of  the  two  year  trial  period. 

Animal  Care/ 
Environment  Issues 

POULTRY  LITTER  FEEDING 

Much  debate  exists  about  the 
practice  of  feeding  poultry  litter  to 
cattle  following  recent  media  atten- 
tion. Concern  that  public  perception 
and  the  scientific  basis  for  this  practice 
both  be  taken  into  consideration 
resulted  in  a resolution  by  the  CCA 
board  that  the  CCA  go  on  record 
discouraging  the  practice  of  feeding 
poultry  litter  to  cattle. 

ENDANGERED  SPECIES  LEGISLATION 

Federal  legislation  on  endangered 
species  is  expected  this  fall. 

Genetic  Issues 

CANADA  BEEF  IMPROVEMENT  (CBI) 

The  CCA  established  a task  force 
to  address  the  situation  regarding  CBI. 
One  of  their  recommendations  was 
that  the  CCA  coordinate  and  fund  a 
workshop  to  develop  a national 
genetic  strategy,  with  the  task  force 


being  involved  in  developing  the 
criteria  for  the  workshop.  The  CCA 
further  recommended  the  suspension 
of  both  CBI  operations  and  the  activi- 
ties of  the  board  and  that  measures  be 
taken  to  close  all  accounts  and 
liabilities. 

Grading  and  Quality  Issues 

COMPUTER  VISIONING  SYSTEM 

It  is  expected  that  we  will  have  the 
patent  for  the  ribeye/whole  carcass 
camera  called  the  computer  visioning 
system  very  shortly.  A portable  system 
has  been  developed  which  can  be 
moved  from  plant  to  plant.  The  system 
takes  just  two  seconds  to  scan  a 
carcass.  Protocols  have  been  estab- 
lished so  that  electronic  grading  can 
be  implemented  when  available. 

There  is  a great  deal  of  interest  in  the 
United  States  about  what  is  being 
developed  in  Canada. 

CANADA  PRIME 

A decision  was  made  to  move 
forward  with  the  Canada  Prime  grade 
intended  primarily  for  export.  Canada 
Prime  will  have  the  same  marbling 
levels  as  U.S.  Prime. 

1997  and  1998 
CCA  Convention 

Alberta  CCA  directors  agreed  that 
the  1998  convention  should  be  held  in 
Alberta.  Scheduling  national  conven- 
tions two  years  in  advance  will  better 
facilitate  planning  aspects.  Next 
year's  event  will  be  held  in  Saskatoon 
August  6-9,  1997. 

Ben  Thorlakson,  Carstairs 
Alberta’s  Executive 
Director  to  the  CCA 
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AUDITORS’  REPORT  TO  THE  DIRECTORS  AND  ZONE  REPRESENTATIVES 

We  have  audited  the  balance  sheet  of  the  Alberta  Cattle  Commission  as  at 
March  31,  1996  and  the  statements  of  operations  and  producers’  equity  and 
changes  in  financial  position  for  the  year  then  ended.  These  financial  state- 
ments are  the  responsibility  of  the  Commission’s  management.  Our  responsibil- 
ity is  to  express  an  opinion  on  these  financial  statements  based  on  our  audit. 

We  conducted  our  audit  in  accordance  with  generally  accepted  auditing  stand- 
ards. Those  standards  require  that  we  plan  and  perform  an  audit  to  obtain 
reasonable  assurance  whether  the  financial  statements  are  free  of  material 
misstatement.  An  audit  includes  examining,  on  a test  basis,  evidence  support- 
ing the  amounts  and  disclosures  in  the  financial  statements.  An  audit  also 
includes  assessing  the  accounting  principles  used  and  significant  estimates 
made  by  management,  as  well  as  evaluating  the  overall  financial  statement 
presentation. 

In  our  opinion,  these  financial  statements  present  fairly,  in  all  material  respects, 
the  financial  position  of  the  Commission  as  at  March  31,  1996  and  the  results  of 
its  operations  and  the  changes  in  its  financial  position  for  the  year  then  ended  in 
accordance  with  generally  accepted  accounting  principles. 

Chartered  Accountants 

Calgary,  Canada 
May  9,  1996 


ALBERTA  CATTLE  COMMISSION 


Balance  Sheet 

March  31,  1996,  with  comparative  figures  for  1995 


1996 

1995 

Assets 

Current  assets: 

Cash  and  short-term  investments 

Fees  receivable 

Interest  receivable  and  other 

$2,388,653 

616,957 

207,887 

$2,732,037 

587,733 

126,304 

3,213,497 

3,446,074 

Capital  assets  (note  1 ) 

57,287 

47,373 

$3,270,784 

$3,493,447 

Liabilities  and  Producers’  Equity 

Current  liabilities: 

Accounts  payable  and  accrued  liabilities 

$ 329,046 

$ 142,885 

Producers’  equity 

2,941,738 

3,350,562 

Commitments  and  contingency  (note  2) 

$3,270,784 

$3,493,447 

See  accompanying  notes  to  financial  statements. 


Approved  by  the  Board: 

Larry  Holland,  Chairman 


Jim  Turner,  Finance  Chairman 


ALBERTA  CATTLE  COMMISSION 


Statement  of  Operations  and  Producers’  Equity 

Year  ended  March  31,  1996,  with  comparative  figures  for  1995 


1996  1995 


Revenue: 

Fees 

Less  dealers’  rebates 


Investment  income 


$5,820,597  $5,563,444 

(39,283)  (37,628) 

5,781,314  5,525,816 

221,716  211,323 


Expenses: 

National  promotion  and  Beef  Information  Centre  (note  3) 
Canadian  Cattlemen’s  Association  (note  3) 

Board  and  Delegates: 

General  meetings 
Board  meetings 
Zone 

Fall  meetings 
Executive 

Project  expenses:  (note  4) 

Technical 

Market  development 
Promotion 
Producer  liaison 
Public  affairs 
Government  affairs 
Cattle  industry 

Project  management,  operations  and  administration 
Legal  and  audit 
Strategic  planning 
Depreciation  of  capital  assets 


6,003,030 

3,555,500 

407,343 

130,807 

83,966 

51,117 

41,273 

37,773 

455,940 

385,075 

217,882 

215,151 

85,176 

58,948 

2,878 

487,027 

105,769 

65,857 

24,372 


5,737,139 

2,880,001 
371 ,349 

121,378 

82,847 

44,750 

37,270 

31,499 

484,964 

335,585 

255,431 

239,407 

69,568 

35,446 

4,681 

518,512 

51,056 

21 ,472 


6,411,854 

5,585,216 

Excess  (shortfall)  of  revenues  over  expenses 

(408,824) 

151,923 

Producers’  equity,  beginning  of  year 

3,350,562 

3,198,639 

Producers'  equity,  end  of  year 

$2,941,738 

$3,350,562 

See  accompanying  notes  to  financial  statements. 


ALBERTA  CATTLE  COMMISSION 


Statement  of  Changes  in  Financial  Position 

Year  ended  March  31,  1996,  with  comparative  figures  for  1995 


1996 

1995 

Cash  provided  by  (used  in): 

Operations: 

Excess  (Shortfall)  of  revenue  over  expenses 

Add  (deduct)  items  not  involving  cash: 

$ (408,824) 

$ 151,923 

Depreciation  of  capital  assets 

24,372 

21 ,472 

Gain  on  disposal  of  capital  assets 

(871) 

(398) 

(385,323) 

172,997 

Change  in  non-cash  working  capital 

75,354 

19,381 

(309,969) 

192,378 

Investments: 

Additions  to  capital  assets 

(34,674) 

(25,341) 

Proceeds  on  disposal  of  capital  assets 

1,259 

480 

(33,415) 

(24,861) 

Increase  (decrease)  in  cash  position 

(343,384) 

167,517 

Cash  position,  beginning  of  year 

2,732,037 

2,564,520 

Cash  position,  end  of  year 

$2,388,653 

$2,732,037 

Cash  position  consisted  of: 

Cash 

$ 273,374 

$ 394,135 

Government-secured  investments 

2,115,279 

2,337,902 

$2,388,653 

$2,732,037 

See  accompanying  notes  to  financial  statements. 


ALBERTA  CATTLE  COMMISSION 


Notes  to  Financial  Statements 
Year  ended  March  31,  1996 


General: 


The  Alberta  Cattle  Commission  (the  “Commission”)  operates  under  the  regulations  of  the  Marketing  of  Agricultural 
Products  Act  of  the  Province  of  Alberta  for  the  purpose  of  improving  the  economic  well-being  of  the  cattle  industry 
in  Alberta.  Under  the  regulations  of  the  Act,  the  Commission  is  entitled  to  levy  a service  charge  on  cattle  marketed 
in  the  Province  of  Alberta.  The  service  charge  in  effect  during  the  year  ended  March  31,  1996  was  $1.50  per  head. 
This  service  charge  is  deducted  from  the  proceeds  payable  to  the  seller  and  is  to  be  remitted  to  the  Commission  by 
each  licenced  livestock  dealer. 

The  Commission  meets  the  qualification  of  a not-for-profit  organization  as  defined  in  paragraph  149(1)  of  the  Income 
Tax  Act  and  as  such  is  exempt  from  income  taxes. 


Capital  assets: 

1996 

1995 

Accumulated 

Net  book 

Net  book 

Cost 

depreciation 

value 

value 

Computer  equipment 

$ 46,360 

$18,875 

$27,485 

$16,322 

Furniture  and  fixtures 

57,329 

27,527 

29,802 

31,051 

$103,689 

$46,402 

$57,287 

$47,373 

Captial  assets  are  stated  at  cost.  Depreciation  is  provided  on  the  straight-line  basis  using  the  following  annual  rates: 


Asset  Rate 


Computer  equipment  33-1/3% 

Furniture  and  fixtures  20% 


2.  Commitments  and  contingency: 

(a)  Included  in  the  balance  of  cash  and  short-term  investments  is  an  amount  of  $25,000  held  in  trust  on  behalf  of  the 
Canadian  Cattlemen's  Association.  Included  in  accounts  payable  and  accrued  liabilities  is  a corresponding 
provision  reflecting  the  Commission's  commitment  to  disburse  these  funds  when  called  upon  to  do  so. 

(b)  For  several  of  the  Commission's  research  contracts  the  funding  is  split  into  interim  and  final  payments  whereby 
the  researchers  must  meet  certain  criteria  prior  to  the  final  payment  being  approved.  The  obligation  for  the  final 
payment  is  only  recorded  in  the  financial  statements  when  such  criteria  have  been  met.  If  the  researchers  meet 
the  criteria  for  such  restrictions  outstanding  at  March  31,  1996  the  additional  charges  will  be  as  follows: 


1997  $218,652 

1998  50,000 


$268,652 


(c)  The  Commission  leases  office  space  and  equipment  under  these  operating  leases  which  expire  at  varying  times 
over  the  next  five  years.  The  future  minimum  lease  payments  for  each  of  the  next  five  years  are  as  follows: 


1997 

$ 69,172 

1998 

67,468 

1999 

65,164 

2000 

16,878 

$218,682 

ALBERTA  CATTLE  COMMISSION 


Notes  to  Financial  Statements  Continued 
Year  ended  March  31,  1996 


(d)  In  September  1993  the  Commission,  the  Alberta  Agricultural  Products  Marketing  Council  and  the  Province  of 
Alberta  were  successful  in  defending  themselves  against  two  legal  actions  in  the  Alberta  Court  of  Queens  Bench 
which  confirmed  the  authority  of  the  Commission  to  collect  its  service  charge  on  cattle  marketed.  However,  a 
Notice  of  Appeal  has  been  filed  against  this  judgment.  The  Commission  will  be  responding  to  the  appeal  on  the 
grounds  that  the  trial  judge  was  correct  and  the  decision  should  be  upheld.  The  potential  impact  on  the 
Commission  of  any  further  proceedings  in  this  matter  cannot  be  determined  at  this  time. 

3.  Related  party  transactions: 

Included  within  the  mandate  of  the  Commission  is  the  support  for  two  national  organizations:  1)  the  Canadian 
Cattlemen's  Association  (“CCA”)  and  2)  the  Beef  Information  Centre  (“B.I.C.”).  As  a funding  organization  the 
Commission  is  entitled  to: 

(a)  A number  of  seats  on  the  Board  of  Directors  of  the  CCA  based  on  its  calculated  share  of  the  cattle  and  calves 
represented  by  the  member  organizations  to  the  CCA.  In  1996,  the  Commission  was  entitled  to  7 of  27  seats. 
During  the  year  ended  March  31,  1996,  the  Commission  contributed  $383,205  (1995  - $361,248)  to  the  CCA. 

(b)  A number  of  representatives  to  the  B.I.C.  committee  based  on  its  proportionate  share  of  total  funding.  During 
the  year  ended  March  31,1 996  a contribution  of  $3,555,500  (1995  - $2,880,001 ) was  made  to  the  B.I.C.  entitling 
the  Commission  to  6 of  15. 

4.  Project  expenses: 

Project  expenses  include  the  honoraria  and  expenses  for  the  directors  and  delegates  that  are  assigned  to  each 
project  area.  The  amounts  included  in  each  of  the  project  expense  categories  are  as  follows: 


Technical 

$ 23,754 

Market  development 

23,892 

Promotion 

35,343 

Producer  liaison 

15,560 

Public  affairs 

33,596 

Government  affairs 

20,505 

Cattle  industry 

1 ,860 

$154,510 
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ALBERTA  CATTLE  COMMISSION 

Operations  Budget 


Proposed 

1997/98 

Budget 

dollars 
per  head 

Current 

1996/97 

Budget 

1995/96 

Actual 

Revenue: 

Fees 

$6,150,000 

A 

1.50 

$5,700,000 

$5,820,597 

Less: 

Dealers'  rebates 

(123,000) 

B 

(0.03) 

(114,000) 

(39,283) 

Investment  income 

6,027,000 

80,000 

C 

1.47 

0.02 

5,586,000 

190,000 

5,781,314 
221 ,716 

6,107,000 

1 .49 

5,776,000 

6,003,030 

Expenses: 

National  promotion  and  Beef  Information  Centre 

3,618,000 

D 

0.88 

3,618,000 

3,555,500 

Canadian  Cattlemen’s  Association 

420,000 

D 

0.10 

420,000 

407,343 

Board  and  delegates: 

General  meetings 

120,000 

0.03 

130,000 

130,807 

Zone 

80,000 

E 

0.02 

50,700 

51,117 

Board  meetings 

60,000 

0.01 

75,000 

83,966 

Fall  meetings 

49,000 

0.01 

56,500 

41 ,273 

Executive 

40,000 

0.01 

40,000 

37,773 

Project  expenses: 

Beef  promotion 

790,500 

F 

0.19 

332,500 

217,882 

Technical 

300,000 

G 

0.07 

500,000 

455,940 

Producer  liaison 

231,000 

0.06 

225,000 

215,151 

Public  affairs 

106,350 

H 

0.03 

167,150 

85,176 

Government  affairs 

50,000 

0.01 

50,000 

58,948 

Cattle  industry 

4,000 

0.00 

6,500 

2,878 

Market  development 

- 

F 

- 

580,000 

385,075 

Project  management,  operations  and  administration 

473,900 

0.12 

489,300 

487,027 

Legal  and  audit 

75,000 

1 

0.02 

135,800 

105,769 

Strategic  planning 

- 

- 

- 

65,857 

Depreciation  of  capital  assets 

23,170 

0.01 

28,500 

24,372 

6,440,920 

1 .57 

6,904,950 

6,411,854 

Excess  (shortfall)  of  revenues  over  expenses 

(333,920) 

(0.08) 

(1 ,128,950) 

(408,824) 

Producers'  equity,  beginning  of  year 

1,812,788 

2,941,738 

3,350,562 

Producers’  equity,  end  of  year 

$1,478,868 

$1,812,788 

$2,941,738 

Marketings 

4,100,000 

3,800,000 

3,880,398 

CAPITAL  BUDGET 

Computer  equipment 

$15,000 

0.00 

$23,000 

$24,325 

Furniture  and  fixtures 

10,000 

0.00 

10,000 

10,349 

$25,000 

0.01 

$33,000 

$34,674 

ALBERTA  CATTLE  COMMISSION 


Notes  to  the  Budget 


General 

An  analysis  of  the  financial  structure  of  the  Alberta  Cattle  Commission  (the 
Commission)  indicates  that  in  order  to  maintain  sufficient  cash,  the  Commis- 
sion requires  an  average  account  balance  of  $800,000.  This  translates  into 
a producers’  equity  of  approximately  $1,400,000.  Producers’  equity  also 
reflects  producers’  interest  in  fees  receivable  and  other  assets  including 
capital  assets.  This  budget  will  bring  the  producers’  equity  down  to  that 
level.  As  a result,  the  Commission  had  to  prioritize  the  programs  currently 
offered  to  achieve  our  spending  target. 

A.  Marketings  are  projected  to  increase  by  300,000  head  due  to  cow  herd 
liquidation  and  increased  throughput  at  Alberta  processing  plants. 

B.  Beginning  April  1,  1996  the  Commission  offered  dealers  a rebate  of  three 
cents  per  head  for  the  deduction  and  remittance  of  the  check-off. 

C.  Interest  income  will  decrease  as  the  result  of  less  money  available  to 
invest  and  lower  interest  rates. 

D.  The  budgets  for  both  the  Canadian  Cattlemen’s  Association  (CCA)  and 
the  Beef  Information  Centre  (B.I.C.)  have  remained  unchanged  from  the 
1 996/97  fiscal  year. 

E.  The  adoption  of  the  new  strategic  plan  has  resulted  in  changes  being 
made  at  the  zone  level.  A position  has  been  created  for  one  of  the 
elected  delegates  to  work  within  their  zone  to  enhance  communication 
with  local  producers.  Activities  would  include  assisting  in  arrangements 
for  the  fall  meetings  and  hosting  other  producer  events  throughout  the 
year. 

F.  The  strategic  plan  amalgamates  the  market  development  and  promotion 
committees,  decreasing  the  number  of  delegates  involved  in  committee 
activities.  This  cost  saving  coupled  with  the  reduction  in  program  expen- 
ditures results  in  $122,000  lower  costs. 

G.  The  technical  committee  budget  has  been  decreased  to  the  level  that  will 
sustain  the  multi-year  projects  that  the  Commission  is  currently  funding, 
plus  limited  additional  funds  to  take  advantage  of  two  or  three  opportuni- 
ties that  may  arise.  The  reason  behind  this  significant  reduction  is  to 
avoid  overlap  with  the  national  research  program  and  the  advent  of  the 
Alberta  Beef  Industry  Development  Fund.  It  is  expected  that  since 
Alberta  did  not  adopt  a NISA  program,  the  provincial  and  federal  funds 
that  still  remain  committed  from  the  early  termination  of  the  NTSP  pro- 
gram will  be  placed  in  a fund  by  mid  1997  to  support  promotion  and 
research  activities  within  Alberta. 

H.  Decrease  in  expenditures  relates  primarily  to  last  year’s  $50,000  spon- 
sorship of  the  “Growing  Alberta”  campaign.  There  is  no  funding  ear- 
marked for  this  initiative  in  the  1997/98  budget. 

I.  Legal  and  audit  has  decreased  as  the  extraordinary  legal  costs  associ- 
ated with  the  check-off  court  challenge  will  conclude  with  the  appeal  of 
Justice  Montgomery’s  decision  in  October  1997. 


Beef  Information  Centre  and  Canadian 
Cattlemen's  Association  Budgets  1996  - 1997 
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Beef  Information  Centre  Budget 


2 


4 

3 


1 


1 


Revenues 

1.  Alberta 

$3,610,000 

62.5% 

2.  Ontario 

1,050,000 

18.2% 

3.  Saskatchewan 

600,000 

10.4% 

4.  British  Columbia 

320,000 

5.6% 

5.  Manitoba 

60,000 

1 .0% 

6.  Maritimes 

12,000 

0.2% 

7.  Nutrition  Program 

34,371 

0.6% 

8.  Interest  and  other 

85,093 

1 .5% 

$5,771,464 

100.0% 

Expenses 

1.  Advertising 

$3,257,000 

55.4% 

2.  Operations 

807,200 

13.7% 

3.  Retail 

405,500 

6.9% 

4.  Nutrition  and  health 

313,275 

5.3% 

5.  Public  relations/media 

286,000 

4.9% 

6.  Consumer  education 

280,500 

4.8% 

7.  Foodservice 

271,000 

4.6% 

8.  Producer  liaison 

135,000 

2.3% 

9.  Industry  liaison/product  develop.  101,966 

1 .7% 

10.  Special  projects 

27,500 

0.4% 

$5,884,941 

100.0% 

Expenses  over  revenue 

$1 13,477 

Canadian  Cattlemen’s  Association  Budget 


r 

Revenues 

Provincial  assessments 
1.  Alberta 

$421,497 

42.3% 

2.  Ontario 

161,391 

16.2% 

3.  Saskatchewan 

140,592 

14.1% 

4.  Manitoba 

64,513 

6.5% 

5.  B.C. 

28,695 

2.9% 

6.  Maritimes 

18,312 

1 .8% 

7.  Associations 

57,500 

5.8% 

8. 

Convention 

72,875 

7.3% 

9. 

Interest 

10,500 

1 .2% 

10. 

Other 

19,150 

1 .9% 

$995,025 

100.0% 

Expenses 

1.  Operations 

$ 603,967 

59.8% 

2.  General  meetings 

144,300 

14.4% 

3.  Environment 

100,000 

9.9% 

4.  Executive/finance 

65,550 

6.5% 

5.  Committee  expenses 

53,310 

5.3% 

6.  Special  projects 

30,500 

3.0% 

7.  CBI  & CBBC 

6,200 

0.6% 

8.  Five  country  meeting 

5,000 

0.5% 

$1,008,827 

100.0% 

Expenses  over  revenue 


$13,802 


CANADIAN  CATTLEMEN  S ASSOCIATION 


Schedule  of  Income  and  Surplus 

Year  ended  June  30,  1996,  with  comparative  figures  for  1995 


1996 

1995 

Revenue: 

Assessments 

British  Columbia 

$ 34,581 

4% 

$ 48,401 

6% 

Alberta 

387,916 

43% 

369,072 

41% 

Saskatchewan 

148,375 

16% 

144,052 

16% 

Manitoba 

74,519 

8% 

68,236 

8% 

Ontario 

162,195 

18% 

181,760 

21% 

New  Brunswick 

6,518 

1% 

5,713 

1% 

Nova  Scotia 

7,260 

1% 

7,766 

1% 

Prince  Edward  Island 

5,858 

1% 

5,713 

1% 

827,222 

830,713 

Interest 

14,390 

2% 

10,721 

1% 

Other 

62,227 

6% 

34,286 

4% 

903,839 

1 00% 

875,720 

100% 

Expenses: 

CCA  division  services 

130,841 

14% 

1 16,143 

13% 

Calgary  office 

295,501 

33% 

280,075 

33% 

Ottawa  office 

166,745 

19% 

150,825 

18% 

Special  projects 

29,828 

3% 

- 

- 

Convention  (net) 

(12,157) 

(1%) 

7,047 

1% 

Executive  committee 

47,580 

5% 

54,933 

6% 

Finance  committee 

68 

0% 

1,320 

0% 

Annual  meeting 

42,798 

5% 

48,458 

6% 

Semi  annual  meeting 

26,987 

3% 

32,504 

4% 

Animal  health  and  meat  inspection  committee 

22,872 

3% 

19,038 

2% 

Tax  and  credit/protection 

1,336 

0% 

579 

0% 

Grading  committee 

10,731 

1% 

7,190 

1% 

Foreign  trade  committee 

24,236 

3% 

17,569 

2% 

Stabilization/feed  grains 

1,092 

0% 

5,602 

1% 

Research/national  check-off 

11,615 

1% 

5,1 13 

1% 

Five  country 

8,059 

1% 

3,370 

0% 

Environment 

91,622 

10% 

99,582 

12% 

CBI  and  CBBC 

50 

0% 

20 

0% 

899,804 

1 00% 

849,368 

100% 

Excess  (deficiency)  of  revenue  over  expenses 

4,035 

26,352 

Surplus,  beginning  of  year 

167,134 

140,782 

Surplus,  end  of  year 

$171,169 

$167,134 
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BEEF  INFORMATION  CENTRE 


Schedule  of  Income  and  Surplus 

Year  ended  June  30,  1996,  with  comparative  figures  for  1995 


1996 

1995 

Revenue: 

Assessments 

British  Columbia 

$ 303,976 

5% 

$ 311,687 

6% 

Alberta 

3,538,880 

62% 

2,888,059 

55% 

Saskatchewan 

650,000 

12% 

802,780 

15% 

Manitoba 

60,000 

1% 

56,000 

1% 

Ontario 

1,046,673 

19% 

1,179,911 

22% 

New  Brunswick 

- 

0% 

2,000 

0% 

Nova  Scotia 

4,000 

0% 

4,000 

0% 

Prince  Edward  Island 

6,000 

0% 

6,000 

0% 

Breed  Associations 

- 

0% 

7,500 

0% 

5,609,529 

5,257,937 

Sales  of  materials 

3,250 

0% 

9,687 

0% 

Interest 

70,713 

1% 

75,933 

1% 

5,683,492 

1 00% 

5,343,557 

100% 

Expenses: 

Advertising 

Media 

T.V. 

Magazines 

Production 

T.V. 

Magazine 

Talent 

Miscellaneous  production 

Evaluation  and  research 

Evaluation  - tracking  study 

2,443,284 

494,704 

331,217 

41,261 

26,101 

18,251 

50,680 

2,397,238 

500,738 

70,345 

63,552 

59,512 

13,432 

51,577 

3,405,498 

57% 

3,156,394 

61% 

Operations 

730,498 

12% 

775,573 

15% 

New  product  development 

206,670 

3% 

130,162 

2% 

Producer  liaison 

139,664 

2% 

94,096 

2% 

Special  projects 

33,314 

1% 

102,088 

2% 

Foodservice 

272,911 

5% 

130,899 

2% 

P/R  media  activities 

359,538 

6% 

265,1  13 

5% 

Nutrition  program 

252,137 

4% 

163,934 

3% 

Retail  point  of  sale 

355,690 

6% 

329,523 

6% 

Consumer  education 

265,730 

4% 

126,461 

2% 

6,021,650 

1 00% 

5,274,243 

100% 

Excess  (deficiency)  of  revenues  over  expenses 

(338,158) 

69,314 

Surplus,  beginning  of  year 

848,451 

779,137 

Surplus,  end  of  year 

$ 510,923 

$ 848,451 
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BEEF  INDUSTRY  DEVELOPMENT  FUND 


Schedule  of  Allocated  and  Committed  Funds 
June  30,  1 996 


Sources  of  Funding 

Federal 

$11,310,000 

51% 

British  Columbia 

656,000 

3% 

Alberta 

8,200,000 

37% 

Saskatchewan 

1,015,000 

5% 

Manitoba 

555,000 

3% 

Ontario 

352,000 

1% 

Total  Funding 

$22,088,000 

100% 

Expenses: 

Export  market  development 

Allocated 

$ 7,500,000 

35% 

Expenditures 

$ 350,000 

23% 

Research 

5,600,000 

26% 

726,000 

47% 

Domestic  market  development 

5,200,000 

24% 

281,000 

18% 

Training/technology 

1,900,000 

9% 

153,000 

10% 

Secretariat 

46,000 

0% 

26,000 

2% 

Unallocated/reserve 

1,374,000 

6% 

“ 

0% 

Total  expenses 

$21,620,000 

1 00% 

$1,536,000 

100% 

Allocated  funds  equal  the  money  contributed  by  the  Federal  and  Provincial  governments.  These  amounts  are  less  than  the 
funding  commitments  as  several  of  the  provinces  expect  interest  earned  on  their  money  will  bring  their  contributions  up  to 
the  funded  amount. 


OPT-OUT  FUNDS 


Statement  of  Trust  Fund  Since  Inception 
June  30,  1996 


Funds: 

Funds  received 

$5,472,815 

Interest  earned 

483,248 

Total  funds 

$5,956,063 

Expenditures: 

BSE  compensation  payments  A 

$ 414,786 

Special  activities  B 

1,412,444 

Accounting  fees 

5,050 

Bank  charges 

351 

Total  expenditures 

$1,832,631 

Fund  balance,  end  of  year  $4,123,432 


After  the  termination  of  the  National  Tripartite  Stabilization  Program  on  December  31,  1993,  the  federal  government 
returned  surplus  funds  to  the  industry  that  had  arisen  from  the  early  termination.  The  Canadian  Cattlemen’s  Associa- 
tion has  been  entrusted  to  administer  the  funds  for  the  general  benefit  of  NTSP  producers  for  the  following  purposes: 

A Making  supplemental  compensation  payments,  pursuant  to  the  advice  of  the  Industry  Compensation  Development 
Committee,  to  owners  of  cattle  disposed  of  due  to  suspected  exposure  of  Bovine  Spongiform  Encephalopathy. 

B Funding  specific  activities  with  the  objective  of  promoting  and  enhancing  the  competitiveness  of  Canada’s  beef  industry. 


ALBERTA  CATTLE  COMMISSION 
FALL  PRODUCER  MEETINGS  AND  ELECTIONS 


ALL  MEETINGS  BEGIN  AT  7:30  p.m.  EXCEPT  WHERE  INDICATED  BY  (■) 


POLLING  HOURS  8:00  ■ 10:00  p.m. 


ZONE  1 

DATE 

PLACE  & SPEAKER 

Oct.  21 

Etzikom  Community  Hall 

Simon  Schonhofer  - ACC  Delegate 

Oct.  28 

Medicine  Hat,  Moose  Lodge 

Anne  Dunford  - CANFAX  Market  Analyst 

Oct.  30 

Lomond  Community  Hall 

Jim  Graham  - CBEF  President 

Nov.  6 

Buffalo  Community  Hail 

David  Andrews  - CCA  President 

Nov.  7 

Brooks,  Heritage  Inn 

Larry  Helland  - ACC  Chairman 

ZONE  2 

ZONE 


lib 


ational  Library  of  Canada 


iothdque  nationa 


3 3286  5 


e d 


u Canada 


426  9022 


DATE  PLACE  & SPEAKER 

•Oct.  28  Winfield,  Recreation  Center 

Dr.  Joyce  Van  Donkersgoed 
Veterinary  Production  and  Research  Consultant 
•Oct.  29  Camrose,  Masonic  Hall 

David  Andrews  - CCA  President 
•Nov.  4 Stony  Plain,  Provincial  Building 

Cindy  Delaloye  - Canada  Beef  Grading  Agency 
•Nov.  5 Roily  View  Community  Hall 

Larry  Helland  - ACC  Chairman 
• All  zone  six  meetings  start  at  7:00  p.m. 


ZONE  7 


DATE  PLACE 

Oct.  21  Stavely  Community  Center 

Kathy  Keeler,  B.I.C.  Industry  Liaison  Manager 
Oct.  22  Pincher  Creek,  Community  Auction  Association 

Glenn  Brand,  B.I.C.  Nat.  Retail  Merchandising  Mgr. 
Oct.  28  Lethbridge,  Lethbridge  Lodge 

Jeff  McMullen,  Foothills  Food  Distributors 
“retail  pricing  strategy  for  beef” 

Oct.  29  Warner,  Elks  Hall 

Dr.  Joyce  Van  Donkersgoed 
Veterinary  Production  and  Research  Consultant 
Oct.  30  Cardston,  Provincial  Building 

Dr.  Joyce  Van  Donkersgoed 

Veterinary  Production  and  Research  Consultant 


DATE  PLACE 

••Oct.  21  Flatbush  Community  Hall 

••  6:00  p.m.  supper  meeting  - please  call 
Murray  Kerik  (681-2244)  or  Charles  Westra  (998-9083) 
by  October  14  to  register 

•Oct.  24  Evansburg,  Heritage  House 
•Oct.  28  Clyde  Community  Hall 
•Oct.  30  Redwater,  Deric  Hall 
•Nov.  4 Sangudo,  Elks  Hall 
•Nov.  7 Peers  Community  Center 
• All  zone  seven  meetings  start  at  7:00  p.m.  except  Flatbush 


ZONE  8 


ZONE  3 

DATE 

PLACE 

Oct.  21 

Cochrane  Community  Hall 

Oct.  23 

Sundre,  Seniors  Rec.  Center 

Oct.  28 

Strathmore,  Calgary  Stockyards 

Oct.  29 

Longview  Community  Hall 

ZONE  4 

DATE 

PLACE  & SPEAKER 

Oct.  21 

Cessford  Community  Hall 

Jim  Graham  - CBEF  President 

Oct.  23 

Forestburg  Community  Centre 

Anne  Dunford  - CANFAX  Market  Analyst 

Oct.  29 

Coronation,  Lions  Club  Hall 

Larry  Helland  - ACC  Chairman 

Nov.  5 

Czar  Community  Hall 

David  Andrews  - CCA  President 

Nov.  7 

Cereal  Community  Hall 

Joanne  Lemke  - ACC  Public  Affairs  Manager 

• All  zone  four  meetings  start  at  7:00  p.m. 

ZONE  5 

DATE  PLACE  & SPEAKER 

Oct.  28  Pine  Lake  Community  Hall 

Keith  Robertson  - CANFAX  Market  Analyst 
•Oct.  30  Big  Valley  Community  Hall 

David  Andrews  - CCA  President 
• 6:00  p.m.  supper  meeting 
Nov.  1 Spruce  View  Community  Hall 

Larry  Helland  - ACC  Chairman 
Nov.  4 Dovercourt  Community  Hall 

Dennis  Laycraft  - CCA  Executive  Vice-President 


DATE 

Oct.  28 

Oct.  30 

Nov.  5 

Nov.  6 

PLACE  & SPEAKER 

Lac  La  Biche,  Provincial  Building 

Larry  Helland  - ACC  Chairman 

Two  Hills,  Agriplex 

Dennis  Laycraft  - CCA  Executive  Vice-President 
Vermilion,  Provincial  Building 

Joanne  Lemke  - ACC  Public  Affairs  Manager 
Bonnyville,  Agriplex 

Joanne  Lemke  - ACC  Public  Affairs  Manager 

ZONE  9 

DATE 

PLACE 

Oct.  29 

Whitelaw,  Whitelaw  Curling  Club 

Oct.  30 

Manning,  Battle  River  Hall 

Nov.  4 

Eaglesham  Community  Hall 

Nov.  5 

Valleyview,  Memorial  Hall 

Nov.  6 

Grande  Prairie,  Trumpeter  Motor  Inn 

The  Alberta  Cattle  Commission  216,  6715  - 8th  St.  N.E.  Calgary,  AB 
T2E  7H7  275-4400  Mail  Registration  Number  1 16432 


